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About the Program

The Business Administration is a very unique department by relating both for-profit
and non-profit organizations and all internal units of those organizations. This
richness of Business Administration Department relies on its strong relations with
business sub-disciplines such as marketing, production systems, management and
human resources, finance and accounting, and numerical methods and also with
other disciplines like psychology, law, economics and information technologies. In
accordance with the increasing global trade and competition, AGU Business
Administration Undergraduate Program aims to train future managers as
professionally informed and equipped people who are familiar with international
working culture and English, aware of global developments and problems. In this
way, AGU provides an education opportunity that will enable its students to work
in international markets as well as public or private sector organizations operating
on a national scale. In addition, Business Administration Department's students will
be able to establish their own businesses by including the entrepreneurship concept
in many course contents throughout the learning process.

Program Outcomes

To accumulate knowledge in functional areas, such as marketing, human resource
management, operations, accounting and finance, and integrate and apply this
knowledge to the overall mission and vision of the firm.

To apply critical and strategic thinking to analyze/solve business problems by
utilizing information technology and research methods, by acquiring, interpreting,
synthesizing data, and then use the results in decision making.

To understand the impact of globalization on companies, people and national
economics given their different legal, political, and economic systems.

Qualification Awarded

Bachelor’s Degree / Business Administrator

Length of Program &
Credits

4 years (excluding one year of English Preparatory Program)
240 ECTS

Level of Qualification

First Cycle (Bachelor’s) Degree; EQF-LLL Level 6, QF-EHEA Level 1

Mode of Study

Full Time

Field of Study

Business Administration

Admission Requirements

High school diploma; Placed by National Higher Education Exam (YKS) scores; Proof
of English proficiency (TOEFL or Abdullah Giil University English Proficiency Exam)

For foreign students, proof the admission requirements that are announced by the
university.

Recognition of Credit
Mobility

Courses taken outside of the program could be transferred in accordance with the
associated principals of the Abdullah Gul University Undergraduate Education and
Examination Regulation rules by the respective management board.

Graduation
Requirements &
Regulations

Student has to complete all courses in the program curriculum with a minimum GPA
of 2.00.

Occupational Profiles of
Graduates

There is an increasing need for skilled business administration graduates with the
developments of trade and business sectors in all around the world. A qualified BA
graduate can easily find an upper level job that pays well. Since every sector needs a
manager, career opportunities for BA graduates include all sectors. When you
graduate from BA you can work in any private sector such as chemistry, automotive,
textile, logistics, food, electronics, banking, advertising, service and information
sectors or you can start working in public sector. In addition, as a well-educated
entrepreneur, you can start your dream business and manage it.
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Access to Further Studies Graduates may apply to second cycle (Level 7 or Level 8) degree programs.

Assessment & Grading
Policy

Based on Abdullah Gul University Undergraduate Education and Examination
Regulation rules;

Letter Grade Coefficient Score Status Letter Grade  Status

A 4.00 90-100  Pass NA Not Attended

A- 3,67 87-89 Pass W Withdrawn

B+ 3,33 83-86 Pass | Incomplete

B 3,00 80-82 Pass T Transferred

B- 2,67 77-79 Pass S Satisfactory

C+ 2,33 73-76 Pass u Unsatisfactory

C 2,00 70-72 Pass P In Progress

C- 1,67 64-69 Conditional Pass EX Exempt

D+ 1,33 56-63 Conditional Pass

D 1,00 50-55 Conditional Pass

F 0,00 0-49 Failed

Program Outcomes

PO1. To accumulate knowledge in functional areas, such as marketing, human
resource management, operations, accounting and finance, and integrate
and apply this knowledge to the overall mission and vision of the firm.

PO2.  To apply critical and strategic thinking to analyze/solve business problems
by utilizing information technology and research methods, by acquiring,
interpreting, synthesizing data, and then use the results in decision making.

PO3. To understand the impact of globalization on companies, people and
national economics given their different legal, political, and economic
systems.

PO4.  To understand the role of innovation in creating better products, services,
or processes.

PO5.  Ability to demonstrate competency in professional written communications
and formal oral presentations.

PO6.  To have leadership skills and use team building and collaborative skills to
accomplish group tasks.

PO7. To recognize legal and ethical problems in business, be aware of their
potential consequences, and propose and defend alternate resolutions

PO8. To understand sustainability and corporate social responsibility within
organizational contexts, decisions and business practices.

PO9.  To consistently act in a professional, respectful, honest, fair and reasonable
manner and to apply ethical principles and logical reasoning to make and
justify business decisions.

PO10. To develop the ability to use economics effectively in the decision-making

process.
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TQF-HE & Program Knowledge  Skills Competences
Outcomes Coverage Theoretical Cognitive Work Independently Communication Field
Conceptual Practical and Take Responsibility Learning and Social Specific
PO1 X X X X X
PO2 X X X X X X
PO3 X X X X X
PO4 X X X
PO5 X X X X
PO6 X X X X X
PO7 X X X X X X
PO8 X X X
PO9 X X X X X
PO10 X X X X X
Institutional & Program 101 102 103 104 105 106 107
utcomes Coverage PO1 X X X X X
PO2 X X X X
PO3 X X X X
PO4 X X X
PO5 X X X
PO6 X X X X X X
PO7 X X X X
PO8 X X X X X
PO9 X X X
PO10 X X X X X
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Curriculum
Curriculum Summary
% Courses Credit ECTS
8,3 AGU Signature Courses
GLB101, GLB104, GLB 203, GLB 205, GLB 206, GLB 207, 5 15 20
GLB 209, GLB 210, GLB 270, GLB300
7,1 YOK/HEC Courses
ENG101, ENG102, CP100, TURK101, TURK102, HIST201, 7 17 17
HIST202
56,7 Compulsory
BA125, BA225, BA120, BA224, BA203, BA205, BA207, BA223, 28 87 136
BA202, BA206, BA208, BA222, BA320, BA301, BA303, BA311,
BA313, BA321, BA326, BA328, BA401, BA403, BA411, BA420,
MATH111, COMP101, MATH112, SOC101
Non-Dept. Electives 4 - 15
25 XXX
Departmental Electives 9 27 45
BA323, BA329, BA331, BA344, BA346, BA348, BA350, BA352,
BA407, BA409, BA412, BA414, BA415, BA426, BA428, BA429,
BA430, BA431, BA432, BA433, BA434, BA435, BA436, BA437,
BA438, BA439, BA440, BA441, BA442, BA443, BA444, BA44S,
BA446, BA447, BA44S, BA449, BA450, BA4S2, BA4S3, BA4S4,
BA455, BA456, BA457, BA458, BA459, BA460, BA461, BA463,
BA465, BA467, BA469
2,9 Summer Internship 1 1 7
BA499
100,0 TOTAL
Program Course Code Descriptions
Compulsory Elective
Year Year
CODE CODE
MATH 111 1 Business Mathematics GLB 104 1 AGU Ways I
COMP 101 1 Art of Computing GLB 203 2 Good Health & Wellbeing
GLB 101 1 AGU Ways GLB 205 2 Sustainable Cities & Communities
ENG 101 1 English | GLB 206 2 Clean Water & Sanitation
BA 125 1 Business Communications GLB 207 2 Responsible Consumption &
Production
BA 225 1 Microeconomics GLB 209 2 Innovation and Entrepreneurship
MATH 112 1 Business Mathematics GLB 210 2 Reduced Inequalities
SOC 101 1 Introduction to Social Sciences GLB 270 2 Affordable & Clean Energy
ENG 102 1 English Il GLB 300 3 Societal Impact
BA 120 1 Exploring Business Administration BA 323 3 Risk Management
CP 100 1 Career Planning BA 329 3 Brand Value Creation and
Maximization
BA 224 1 Macroeconomics BA 331 3 Essentials of Digital Marketing
BA 203 2 Marketing Management BA 344 3 Consumer Behavior
BA 205 2 Financial Accounting BA 346 3 Basic Principles of Patent Practice
BA 207 2 Principles of Finance BA 348 3 Service Marketing
BA 223 2 Business Statistics | BA 350 3 Retail Management
TURK 101 2 Turkish | BA 352 3 Sustainable Tourism
BA 202 2 Organizational Theory and Design  BA 407 4 Financial Derivatives
BA 206 2 Managerial Accounting BA 409 4 Tax Law and Turkish Tax System
BA 208 2 Management Science BA 412 4 Human Resource Management
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Year Year
CODE CODE
BA 222 2 Business Statistics Il BA 414 4 Auditing
BA 320 2 Management Information BA 415 4 Cost Accounting
Systems
TURK 102 2 Turkish 11 BA 426 4 Project Management
BA 301 3 Organizational Behavior BA 428 4 Financial Statement Analysis
BA 303 3 Operations Management BA 429 4 Technology Management
BA 311 3 Globalization and International BA 430 4 Tourism Management
Business
BA 313 3 Business Model Planning | BA 431 4 Financial Modelling
HIST 201 3 History of Modern Turkey | BA 432 4 Modern Banking
BA 321 3 Business Research Methods BA 433 4 Supply Chain Management
BA 326 3 Law for Managers BA 434 4 Decision Making
BA 328 3 Business Model Planning II BA 435 4 Small and Medium Enterprises (SME)
Finance
HIST 202 3 History of Modern Turkey I BA 436 4 Non-Market Strategy
BA 401 4 Strategic Management BA 437 4 Business Analytics
BA 403 4 Business Ethics and Corporate BA 438 4 Modern Manufacturing System
Social Responsibility
BA 411 4 Business Model Planning IlI BA 439 4 Global Marketing
BA 499 4 Summer Internship BA 440 4 Managerial Communication
BA 420 4 Capstone Project BA 441 4 Quality Management
BA 442 4 Data Models and Decisions
BA 443 4 Cross Cultural Management
BA 444 4 Revenue Management
BA 445 4 Negotiation and Organizational
Conflict Resolution
BA 446 4 Introduction to Python Programming
BA 447 4 New Product Development
BA 448 4 Strategic Brand Management
BA 449 4 Corporate Communication
BA 450 4 Industry 4.0 Technologies
BA 452 4 Interpersonal Skills in Organizations
BA 453 4 Corporate Law
BA 454 4 New Media
BA 456 4 Leadership and Management
BA 457 4 Applied Entrepreneurship
BA 458 4 Use of Business Intelligence
BA 459 4 Alternative Dispute Resolution
BA 460 4 Entrepreneurship for Engineer and
Scientists
BA 461 4 SME Marketing
BA 463 4 Volunteerism
BA 465 4 Corporate Finance
BA 467 4 Financial Markets and Institutions
BA 469 4 Valuation Models and Applications
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Exchange/Transfer Courses

3 ECTS

BAX 131 Digital Learning Platform Transfer Elective 1
BAX 132 Digital Learning Platform Transfer Elective 2
BAG 491 General Transfer Elective 1

4 ECTS

BAX 141 Digital Learning Platform Basic Transfer Elective 1
BAX 142 Digital Learning Platform Basic Transfer Elective 2
BAG 492 General Transfer Elective 2
BAG 493 General Transfer Elective 3
BAG 494 General Transfer Elective 4

5 ECTS

BAX 151 Digital Learning Platform Advanced Transfer Elective 1
BAX 152 Digital Learning Platform Advanced Transfer Elective 2
BA 491 Exchange Transfer Elective 1
BA 492 Exchange Transfer Elective 2
BA 493 Exchange Transfer Elective 3
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Code CP100.BA

Name Career Planning

Hour per week 1(1+0)

Credit 1

ECTS 1

Level/Year Undergraduate / 1

Semester Spring

Type Compulsory

Prerequisites -

Description This course aims to make it possible for students to be employed in suitable
fields based on their education and skills while creating the creation of career
awareness in the early period of higher education. Furthermore, it aims to raise
awareness about the expectations and dynamics of business life and to enable
help students to develop personal and professional skills. Career Planning
provides information about different sectors, to develop students’ skills, as
well as to get to know the tools they can use.

Objectives Increasing awareness about the importance of career planning in the
preparation process for the professional world.

Discovering their competencies and to understand the expectations of the
professional world correctly;

Developing their knowledge and skills in line with the requirements of the
relevant sectors.

Learning By the end of the course, the student will be able to

Outcomes LO1. Explain career centre activities

LOZ2. Identify options for career development

LO3. Apply the necessary skills for effective communication

LO4. Argue the importance of professional relationship networks
LO5. Recognize the support units at the university

LO6. Identify the effective use of necessary resources for their career

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 P07 P08 P09 PO10
LO1 4 1 4 1 2
LO2 1 4 2 4 2
LO3 5 2 4 2
LO4 4 2 4 2
LO5 1 4 3 5 1 3 1
LO6 1 5 3 5 3 2 1

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
What is the Career? LO1,LO2
What are the concepts of intelligence, personality, knowledge, skill, LO3,L02
talent, and competence?
Basic Communication Skills, Diction and Body Language LOZ2
Soft Skills L0O2
Effective Interview Techniques LO1, LO4, LO6

Resume and Cover Letter Preparation LO1, LO4, LO6
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DERS BILGILERI

Kodu CP100.BA

ismi Kariyer Planlama

Haftalik Saati 1(1+0)

Kredi 1

AKTS 1

Seviye/Yil Lisans / 1

Donem Bahar

Dersin Dili ingilizce

Tip Zorunlu

On Sart Yok

icerik Bu ders, o6grencilerin yiiksekégretimin erken déneminde kariyer bilincinin

olusturulmasini saglarken, egitim ve becerilerine goére uygun alanlarda
istihdam edilmelerini saglamay1 amac¢lamaktadir. Ayrica, is hayatinin beklenti
ve dinamikleri hakkinda farkindalik yaratmayi, 68rencilerin kisisel ve mesleki
becerilerini gelistirmelerine yardimci olmayr amaglamaktadir. Kariyer
Planlama, 6grencilerin becerilerini gelistirmek ve kullanabilecekleri araglari
tanimak icin farkh sektorler hakkinda bilgi saglar.
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Code BA 120

Name Exploring Business Administration

Hour per week 4 (3+1)

Credit 3

ECTS 5

Level/Year Undergraduate / 1

Semester Spring

Type Compulsory

Prerequisites

Description This course is designed to explore many functions of modern businesses and
shows the students how these functions exist in a changing society. The role of
business in a society both in theoretical and practical perspective is covered.
Topics such as business environment, organization, marketing, management,
finance, entrepreneurship and accounting will be discussed in an introductory
level. The importance of business in the modern society will also be stressed
throughout the course. The course is also designed to expose the student to the
possibility of career filed in the areas of business.

Objectives Introducing the relationship between business and society in a free market
economy.
Introducing the fundamentals of business management.
Establishing the concepts of the human resources, motivation and productivity.
Providing comprehensive knowledge about the marketing, accounting, finance,
operations management and other business functions.

Learning By the end of the course, the student will be able to

Outcomes LO1. Identify the effects of businesses in the local and global economy.
LO2. Explain the importance of accounting, finance, marketing, operational
management and other business functions in business success.
LO3. Discover the relationship among human resources, motivation and
productivity.
LO4. Interpret the relationship between business and society in a free market
economy.

COURSE RECORD

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 P03 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 5 4 5 0 0 0 4 3 3 4
LO2 5 3 0 5 0 0 0 0 2 0
LO3 5 3 0 1 0 0 0 0 2 0
LO4 5 4 2 4 3 3 0 0 3 4
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
Today’s Business Environment LO1,L02,L0O3, LO4
Starting & Growing a Successful Business LO1, LO4
Management and Leadership LO2,L03, LO4
Globalization: Rising to the Challenge of World Competition LO1, LO4
Operations Management LO1,L0O2,LO3
Marketing: Creating Successful Customer Relationships with Desirable LO2,L0O3,L04

Products
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DERS BILGILERI

Kodu BA 120

ismi isletme Yénetimini Kesfetmek

Haftalik Saati 4(33+1)

Kredi 3

AKTS 5

Seviye/Yil Lisans/1

Donem Bahar

Dersin Dili ingilizce

Tip Zorunlu

On Sart

icerik Dersin ana amaci bir isletmenin isleyisini ve isletmelerin toplumdaki roliinii

kuramsal ve pratik acidan égrencilere tanitmaktir. Ogrenciler, 6nemli isletme
terimleri, globallesme gibi isletmeyi etkileyen trendler, stratejik yonetim ve
liderlik, ve  girisimcilik gibi isletmenin temel alanlar1 hakkinda bilgi
kazanacaklardir. is ortami, organizasyon, pazarlama, yonetim, finans,
girisimcilik ve muhasebe gibi konular giris diizeyinde tartisilacaktir. Modern
toplumda isletmenin énemi kurs boyunca da vurgulanacaktir. Ayrica 6grenciye
kariyer olanaklar1 hakkinda da bilgi verilecektir.

10
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COURSE RECORD

Code BA 125

Name Business Communication

Hour per week 3+0 (Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate

Semester Fall

Type Compulsory

Prerequisites -

Description This course introduces students to basic concepts and principles of effective
business communication as integral to management strategy. The course will
include developing a foundation for designing effective messages, from
concept to delivery. Students will use strategic communication models to
identify objectives, analyze audiences, choose information, and create the most
effective arrangement and channel for that message. Further, because effective
group communication is a necessity in today’s workplace, the students will
learn and practice skills in presentations, interviews, dealing with conflict, and
leveraging the power of diversity, at both the individual and cultural level.

Objectives Developing their skills in professional and interpersonal communication
Discovering the challenges in the global job market
Introduce how to create business messages, reports, proposals, presentations,
and resumes.

Learning By the end of the course, the student will be able to

Outcomes

LO1: Demonstrate knowledge about professional and interpersonal
communication skills.

LO2: Demonstrate knowledge about ethical, legal, cultural, and global
challenges affecting business communication.

LO3: Compose and revise accurate business reports, proposals, and messages.
LO4: Be able to implement course material to real-life examples with effective
oral business presentations.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 P07 P08 P09 PO10
LO1 5 1 0 0 5 2 1 0 1 0
LO2 5 1 0 0 5 2 1 0 1 0
LO3 5 1 0 0 5 2 1 0 1 0
LO4 5 1 0 0 5 2 1 0 1 0

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
W Topic Outcomes
1 Introduction: Course introduction LO1,L02,L0O3
2 Professional Communication in a Digital, Social, Mobile World LO1,L02,LO3,
3 Collaboration, Interpersonal Communication, and Business Etiquette LO1,L02,LO3,
4 Communication Challenges in a Diverse, Global Marketplace LO1, LO4,
5 Planning and Writing Business Messages LO1, LO4
6 Midterm exam
7 Messages for Digital Channels LO1, LO4
8 LFW

11
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8 Presentations LO1, LO4,
9 Writing Routine and Positive, Negative and Persuasive Messages LO1, LO2, LO4,
10  Reports and Proposals LO1, LO4
11  Developing and Delivering Business Presentations LO1,L0O2, LO4
12 Writing Résumés LO1
13  Interviewing LO1

14 Final Exam

DERS BILGILERI
Kodu BA 125
Ismi is iletisimi
Haftalik Saati 3(3+0)
Kredi 3
AKTS 5
Seviye/Yil Lisans
Doénem Guiz
Dersin Dili ingilizce
Tip Zorunlu
On Sart Yok
icerik Bu ders 6grencilere, yonetim stratejisinin ayrilmaz bir parcasi olan etkili is

iletisimin temel kavramlarim ve ilkelerini tanmtmaktadir. Ogrenciler
kavramdan sunuma kadar hem yazili hem so6zli etkili mesajlar tasarlamak icin
bir temele sahip olacaklardir. Hedefleri belirlemek, izleyicileri analiz etmek,
bilgi segmek ve mesaj i¢cin en etkili diizenleme ve kanali olusturmak icgin
stratejik iletisim modellerini kullanacaklardir. Ayrica, etkili grup iletisimi
glniimiiz isyerinde zorunlu oldugundan, 6grenciler bireysel ve kiiltiirel
diizeyde hem sunum becerileri, hem de toplantilar, roportajlar, catisma ile
ugrasan ve cesitlilik gliciinden yararlanarak 6grenecek ve uygulayacaklardir.

12
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Code BA 202

Name Organizational Theory and Design

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate

Semester Spring

Type Compulsory

Prerequisites -

Description This course focuses primarily on the structural aspects of organizations. In this
course, students will learn about the ways in which managers seek to promote
organizational effectiveness through internal structures and processes.
Students will analyze how organizations are structured within the context of
the larger social, political, and economic environment, why systems of control
and coordination vary across organizations and change over time, and how
organizational theory may contribute towards improving the design and
management of organizations.

Objectives Endow students with concepts, tools and techniques related to organization
theory
Improve the critical thinking and assessment skills of students
Enable students to apply organization theory to real life scenarios

Learning By the end of the course, the student will be able to

Outcomes LO1. Demonstrate an understanding of the key dimensions of organization

theory
LO2. Describe how organizations adapt to environmental conditions

LO3. Evaluate organizational design alternatives by employing various tools
and techniques

LO4. Explain the types and forms of organizational change

LO5. Discuss the relationship between organizational structure and decision
making

LO6. Demonstrate an understanding of the basic challenges of organizational
design

CONTRIBUTION TO PROGRAMME OUTCOMES*

P1 P02 PO3 P04 PO5 PO6 P07 PO8 P09 PO10
LO1 5 4 3 2 2 2 3 2 2 2
LO2 5 5 5 4 1 2 4 3 2 3
LO3 4 5 4 3 1 2 4 3 2 2
LO4 4 4 4 2 1 2 3 3 2 2
LO5 4 4 3 3 2 2 3 2 2 2
LO6 3 4 4 2 2 2 4 2 2 3

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
Basic Challenges of Organizational Design LO1, LO5, LO6
Designing Organizational Structure: Authority, Control, Specialization LO1,L0O2, LO5
Organizational Design and Strategy in a Changing Global Environment L0O2,LO3
Types and Forms of Organizational Change LO4
Decision Making, Learning, Knowledge Management and Information LO4, LO5
Technology
Managing Conflict, Power, and Politics LO4, LO6

13
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DERS BILGILERI

Kodu BA 202

ismi Organizasyon Teorisi ve Dizayni

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans

Donem Bahar

Dersin Dili ingilizce

Tip Zorunlu

On Sart -

icerik Bu ders 6grencilere organizasyonlar1 analiz etmenin farkl teorilerini tanitir.

Ogrenciler organizasyon yapilandirmanin cesitli yollarini, organizasyonun
kisimlarin1 ve organizasyon yapisinin degisen c¢evre sartlarina adapte edilme
yollarini 68renirler. Dersin temel odagi organizasyonel yapi, organizasyonda bilgi
akisi ve bilgi akisinin organizasyonun yenilikgi ve iiretken potansiyeli tizerindeki
etkisidir.

14
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Code BA 203

Name Marketing Management

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate

Semester Fall

Type Compulsory

Prerequisites -

Description This course introduces practical marketing management to improve students’
ability to make effective marketing decisions, covering assessing marketing
opportunities and developing marketing strategies and implementation plans.
Course topics include market-oriented strategic planning, marketing research,
consumer behavior, target market selection, competitive positioning, product
and service planning and management, pricing, distribution, and integrated
communications, including advertising, public relations, internet marketing,
social media, and sales promotions. Through a combination of different tools,
the course applies marketing topics to consumer and business-to-business
products, services, and nonprofit organizations.

Objectives Understand the role of marketing how it related to other business functions
Identify how to apply marketing mix elements to achieve business objectives
Identify market research, marketing strategy and marketing plan
Develop and apply marketing campaign.

Learning By the end of the course, the student will be able to

Outcomes

LO1: Explain the concept of marketing and marketing operations including the
different areas and role of marketing.

LO2: Identify how to use marketing mix elements to achieve business
objectives

LO3: Provide knowledge of market research, marketing strategy and
marketing plan

L04: Provide knowledge of developing marketing campaign.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 PO4 PO5 PO6 PO7 PO8 P09 PO10
LO1 5 4 5 0 0 1 4 0 0 0
LO2 5 4 5 5 0 1 0 0 0 0
LO3 5 4 5 0 0 1 0 0 0 0
LO4 5 4 2 5 0 1 0 0 0 0
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
W Topic Outcomes
1 Introduction: Course introduction LO1,L02,L0O3, LO4
2 Consumer Behavior and Business Buyer Behavior LO1,L02,L0O3, LO4
3 Marketing Metrics LO1, LO3, LO4
4 Analyzing the Marketing Environment LO3, LO4,
5 Customer Segmentation and Targeting LO3,L0O4
6 Products, Services, and Brands: Building Customer Value LO2,L0O3, LO4

Developing New Products and Managing the Product Lifecycle

Midterm exam

15
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8 LFW

9 Marketing Channels: Delivering Customer Value LO2,L03, LO4

10  Integrated Marketing Communication Strategy LO2, L0O3, L04

11  Advertising and Public Relations LO2,L03, LO4

12 The Global Marketplace and Group Presentations LO2,L03, LO4

13 Interviewing LO2,L0O3, LO4

14  Final Exam L0O2, LO3, L04
DERS BILGILERI

Kodu BA 203

ismi Pazarlama Yonetimi

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans

Donem Glz

Dersin Dili ingilizce

Tip Zorunlu

On Sart Yok

icerik Bu ders, 68rencilerin pazar firsatlarin1 degerlendirmeyi, pazarlama stratejileri

planlarini gelistirmeyi ve etkili pazarlama kararlari alma becerisini gelistirmek
icin diizenlenmistir Ders konulari pazar odakli stratejik planlama, pazarlama
arastirmasi, tiiketici davranisi, hedef pazar secimi, rekabet¢i konumlandirma,
lirtiin ve hizmet planlama ve yonetimi, fiyatlandirma, dagitim ve reklamcilik,
halkla iligkiler, internet pazarlamasi, sosyal medya ve satis promosyonu olarak
belirlenmistir Farkli yontemler kullanilarak ders, pazarlama konularini
isletmeden tiiketiciye ve isletmeden isletmeye iiriin, hizmet ve kar amaci

glitmeyen kuruluslara uygulanacaktit

16
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COURSE RECORD

Code BA 205

Name Financial Accounting

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/ 2

Semester Fall

Type Compulsory

Prerequisites

Description This course is intended to introduce the basic theory, concepts and practice of
financial accounting and to enable students to understand information
contained in the published financial statements of companies and other
organizations.

Objectives Provide knowledge of the basic theory, concepts and practice of financial
accounting.
Provide knowledge of accounting cycle.
Provide knowledge of using financial statements and financial information to
manage and evaluate the results of business operations.

Learning By the end of the course, the student will be able to

Outcomes LO1: Demonstrate knowledge about accounting concepts and principles

LO2: Demonstrate knowledge about accounting cycle

LO3: Be able to identify major asset, liability, equity, income and expense items.
LO4: Demonstrate knowledge about recording basic accounting transactions
LO5: Be able to Prepare and interpret annual financial statements.

LO6: Demonstrate knowledge about using the financial statements and
financial information to manage and evaluate the results of business
operations

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10

LO1 5 4 3 1 4 4 1 1 3 3
LO2 5 4 3 1 4 4 1 1 3 3
LO3 5 4 3 1 4 4 1 1 3 3
LO4 5 5 3 1 5 4 1 1 3 3
LO5 4 4 2 1 4 4 1 1 3 3
LO6 4 5 2 1 4 4 1 1 3 3

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
Introduction to Accounting LO1,LO2,LO3
Measuring and reporting financial performance L01,L02, LO4
Accounting for limited companies LO2,L03, LO4
Measuring and reporting cash flows L0O2,LO3
Recognising and reporting assets and liabilities L0O2,LO3
Analysing and interpreting financial statements LO1, LO5
Reporting the financial results of groups of companies LO1, LO6
Increasing the scope of financial reporting L03,L0O4 LO5
Governing a company LO6
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DERS BILGILERI

Kodu BA 205

ismi Finansal Muhasebe

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans / 2

Donem Guiz

Dersin Dili ingilizce

Tip Zorunlu

On Sart

icerik Bu ders, finansal muhasebenin temel teorisini, kavramlarini ve uygulamasini

tanitmay ve 6grencilerin sirketlerin ve diger kuruluslarin yayinlanmis finansal
tablolarinda yer alan bilgileri anlamalarini saglamay1 amaclamaktadir.
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COURSE RECORD

Code BA 206

Name Managerial Accounting

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/ 2

Semester Spring

Type Compulsory

Prerequisites BA 205

Description The aim of the course is to provide an introduction for individuals who make
business decisions and evaluate the performance of business units using data
obtained from the accounting system. The course covers the basic issues
involved in the design of a cost accounting system, and the role of management
accounting in decisions concerning resource allocation and performance
evaluation.

Objectives Learn and apply transactions relating to managerial concepts
Learn the types of costs and how they behave in order to calculate cost-volume-
profit relationships
Learn and apply relevant information for decision making purposes in order to
produce financial analyses for a range of decisions such as product-mix,
pricing, outsourcing and special orders

Learning By the end of the course, the student will be able to

Outcomes LO1: Analyze and interpret transactions relating to managerial concepts

LO2: Identify costs which may be relevant or irrelevant to a given
management decision at hand

LO3: Calculate costs in a job order and a process cost accounting system and
understand how the costs flow through the system

LO4: Understand of the types of costs and how they behave in order to calculate
cost-volume-profit relationships

LO5: Understand of the types of budgets and be able to prepare operating
budgets and capital budgets

LO6: Identify relevant information for decision making purposes in order to
produce financial analyses for a range of decisions such as product-mix,
pricing, outsourcing and special orders

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 PO9 PO10
LO1 5 4 3 1 4 4 1 1 3 3
LO2 5 4 3 1 4 4 1 1 3 3
LO3 5 4 3 1 4 4 1 1 3 3
LO4 5 5 3 1 5 4 1 1 3 3
LO5 4 4 2 1 4 4 1 1 3 3
LO6 4 5 2 1 4 4 1 1 3 3
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
Introduction to Managerial Accounting LO1
Relevant Costs and Benefits of Decision Making LO1, L0O2, LO4
Cost-Volume-Profit Analysis LO2,L03, LO4
Full Costing, Group Work LO2,L0O3
Costing and Cost Management in a Competitive Environment L02,L0O3
Budgeting LO1, LO5
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AGU
Accounting for Control LO1, LO6
Making Capital Investment Decisions L03,L0O4 LO5
Managing Risk LO6
DERS BILGILERI
Kodu BA 206
ismi Yénetim Muhasebesi
Haftalik Saati 3(3+0)
Kredi 3
AKTS 5
Seviye/Yil Lisans / 2
Donem Bahar
Dersin Dili ingilizce
Tip Zorunlu
On Sart BA 205
icerik Dersin amaci, muhasebe sisteminden elde edilen verileri kullanarak isletme

kararlari veren ve isletme birimlerinin performansini degerlendiren bireylere bir
giris saglamaktir. Ders, bir maliyet muhasebesi sisteminin tasariminda yer alan
temel konular1 ve kaynak tahsisi ve performans degerlendirmesi ile ilgili
kararlarda yonetim muhasebesinin roliinii kapsar.

20



AGU Faculty of Managerial Sciences Department of Business Administration

e

AGU

COURSE RECORD

Code BA 207

Name Principles of Finance

Hour per week 3+0 (Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/2

Semester Fall

Type Compulsory

Prerequisites

Description This course covers introduction to financial assets, investment decision rules,
valuation of securities, portfolio selection theorem. This course teaches you how
to make financial decisions and express these decisions using MS Excel. The three
main sections of the course are: 1) Investment Decision Making, 2) Security
Valuation and 3) Risk and Return. This course provides the insight for finance
theory, which is fundamental to risk management, financial derivatives and
financial engineering.

Objectives 1. To understand the risk and return relation
2. To evaluate the performance of different portfolios
3. To determine the financial outcomes using Excel
4. To evaluate and make comparison between financial decision

Learning By the end of the course, the student will be able to

Outcomes

LO1: Capital Budgeting

LO2: Fixed Income Securities
LO3: Risk

LO4: Time Value of Money

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 5 5 52 3 3 3 5 5 5 5
LO2 5 5 2 3 3 3 5 5 5 5
LO3 5 5 5 3 3 3 5 5 5 5
LO4 5 5 5 5 3 3 5 5 5 5

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS

Topics Outcomes
Introduction to Finance + Excel (intro+ graphs) LO1, LO4
Time Value of Money + Excel (Functions) LO4

Cost of Investment LO4

Excel Quiz-1 + Introduction to Capital Budgeting + Excel (Data Tables) LO1, LO4
Issues in Capital Budgeting LO1
Choosing a discount rate LO1, LO4
Excel Quiz-2 + Review LO1, LO4

Activity: + LFW (Lets Watch live broadcast by Bloomberg: Introduction to LO1, LO4
global markets and current issues

Risk L03, LO4
Portfolio Statistics LO1, L0O3, LO4
Efficient Frontier LO2,L0O3
Excel Quiz-3 + Fixed Income Securities LO2
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Excel Quiz-3 + Fixed Income Securities LO2, LO4

Course Review + Solutions CFA exam questions LO1,L02,L03, LO4
DERS BILGILERI

Kodu BA 207

ismi Finansin Temelleri

Haftalik Saati 3+0 (Teori + Pratik)

Kredi 3

AKTS 5

Seviye/Yil Lisans

Donem Guz

Dersin Dili ingilizce

Tip Zorunlu

On Sart

icerik Bu ders finansal varliklara giris, yatirim karari kurallari, varliklarin degerlemesi,

portfolio tercih teoremi ve yatirim performans 6l¢iim kriterlerini kapsar. Bu ders
ogrencilere finansal kararlarin nasil alindigini ve bu kararlar1 MS Excel yazilimi
ile nasil gosterilebilecegini 6gretir. Dersin ti¢ ana boliimii: Yatirim karar1 verme,
Varliklarin degerlemesi ve Risk ve Kazanctir. Bu ders, risk yonetimi, finansal
tiirevler ve finansal miihendisligin temelini olusturan finans teorisi i¢cin temel
olusturmaktadir.

22



AGU Faculty of Managerial Sciences Department of Business Administration

e

AGU

COURSE RECORD

Code BA 208

Name Management Science

Hour per week 3+0(Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/2

Semester Spring

Type Compulsory

Prerequisites

Description This course aims designing and managing systems with scarce resources by
applying scientific approaches. The course enables students to learn the
optimal solution for the problems faced in an organization. The course material
proves useful for improving and optimizing the performance of an
organization. The course covers the following topics: formulating
mathematical models for real world problems, introducing the solution
methods for mathematical programming models and examining the validity of
the models and interpreting the obtained results.

Objectives This course aims to
» endow the student with concepts, techniques and tools to design, analyze and
improve operational capabilities of an organization.
* endow students with the importance of management science in the overall
business strategy of the firm.
» endow students with problem solving and critical thinking ability to improve
organization capability.

Learning By the end of this course, students will be able:

Outcomes LO1Identify the need for quantitative managerial decision making tools to

improve decision making in a business context and apply the appropriate tools.
LO2 Achieve an understanding of building blocks of quantitative managerial
decision making models.

LO3 Achieve solving and analyzing quantitative decision making models using
spreadsheets.

LO4 Demonstrate the best solution with respect to changes in the parameters
of the problem, and evaluate solutions.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 P07 P08 P09 PO10
LO1 5 5 4 0 0 0 0 4 5 5
LO2 5 5 0 0 0 0 0 0 5 5
LO3 5 5 0 0 0 0 0 0 5 5
LO4 5 4 0 5 2 2 5 0 5 5

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topic Outcomes
Introduction to Management Science & Modelling LO1
Linear Programming (LP): Graphical Solution Methods L01-L0O2-L03
Linear Programming (LP): Computer Solution and Sensitivity Analysis L01-L0O2-L0O3
Linear Programming: Modeling Examples L0O3-LO4
Integer Programming L02-L0O3-L0O4
Transportation, Transshipment, and Assignment Problems L0O2-LO3-L04
Network models LO2-L0O3-L04
Project Management L02-L03-L0O4
Multicriteria Decision Making L02-L0O3-L04
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DERS BILGILERI

Kodu BA 208

ismi Yoneylem Arastirmasi

Haftalik Saati 3+0 (Teori + Pratik)

Kredi 3

AKTS 5

Seviye/Yil Lisans/2

Donem Bahar

Dersin Dili ingilizce

Tip Zorunlu

On Sart

icerik Yoneylem Arastirmasi genellikle kit kaynaklarin paylasiminin s6z konusu oldugu

sistemlerin en iyi sekilde tasarlanmasi ve isletilmesine yonelik karar
problemlerine bilimsel yaklasimin uygulanmasini amaglamaktadi Bu ders
sayesinde Ogrencilerin edinecekleri bilgi birikimi, iiretim ya da hizmet
sistemlerinde karsilasilacak bir¢ok sorunun bilimsel olarak irdelenmesi
sonucunda, organizasyonun performansini iyilestirmede ve analitik yontemleri
kullanarak en iyi ¢6zlimii belirleme siirecinde yardimci olacaktir. Bu ders su
konular1 icermektedir: Reel Diinya Problemleri icin Matematiksel Modellerin
Formiilizasyonu, Matematiksel Programlama Modelleri I¢in Céziim Metotlar,
Modellerin Gegerliliginin Degerlendirilmesi ve Elde Edilen Sonuglarin
Yorumlanmasi
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COURSE RECORD

Code BA 222

Name Business Statistics Il

Hour per week 3+0(Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/2

Semester Spring

Type Compulsory

Prerequisites BA 223

Description The focus is on broad treatment of applications of statistics, concentrating on
techniques used in business. This course aims to focus on how to define, collect,
organize, visulize and analyze the data for a business problem by applying
statistical techniques. Topics include descriptive statistics, parameter
estimation, confidence intervals, hypothesis testing, analysis of variance, and
linear regression. The course includes computer implementations using
available up-to-date statistical software.

Objectives 1. To understand the role of statistics in research and business practice
2.To develop skills in data gathering and analysis
3.To interpret statistical results
4.To obtain sufficient background to support further studies in business
applications

Learning By the end of the course, the student will be able to

Outcomes LO1: do descriptive statistics (summarize data numerically and graphically),

LO2: calculate point estimates for unknown parameters of distributions, LO3:
compute confidence intervals for unknown parameters of distributions,

LO4: perform hypothesis testing with two samples,
LO5: construct and interpret linear , multiple regression models,

LO6: use a statistical software (preferably MATLAB, Python, Minitab) to carry
out the above.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 3 1 5 4 5 4 1 0 2 1
LO2 5 0 2 4 2 5 5 0 1 1
LO3 5 0 2 5 2 4 5 0 3 1
LO4 3 0 0 2 1 3 5 0 3 5
LO5 0 1 0 0 1 3 4 0 2 5
LO6 3 0 3 0 5 1 1 0 1 1

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
Introduction, syllabus discussion LO1
Review of Probability and Statistics LO2,L0O3
Review of Linear Algebra LO2,L0O3
Statistical inference for two samples LO2, LO4
Statistical inference for two samples LO2, LO4
Decision Trees LO1, LO4, LO7

Midterm

LOZ,L0O3, LO4, LO7
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Simple Linear Regression LO2,L03, L04, LO7

Multi Linear Regression LO2,L03, LO4

Correlation LO3, L0O4, LO7

Midterm 2 L02,L03, L04, LO7

ANOVA L02,L03, L04, LO7

ANOVA L0O2, LO7

Chi Square Goodness of Fit LO3, LO4, LO5

Project Presentations LO5, LO6, LO7
DERS BiLGILERI

Kodu BA 222

[smi istatistik I1

Haftalik Saati 3+0 (Teori + Pratik)

Kredi 3

AKTS 5

Seviye/Yil Lisans

Donem Bahar

Dersin Dili ingilizce

Tip Zorunlu

On Sart BA 223

icerik Odak noktasi, is diinyasinda kullanilan tekniklere odaklanarak, istatistik

uygulamalarinin genis bir sekilde ele alinmasidir. Bu ders, istatistiksel teknikleri
uygulayarak bir is problemi icin verilerin nasil tanimlanacagi, toplanacagi,
organize edilecegi, gorsellestirilecegi ve analiz edilecegine odaklanmay1
amaglamaktadir. Konular, tanimlayici istatistikler, parametre tahmini, giiven
araliklary, hipotez testi, varyans analizi ve dogrusal regresyon igerir. Ders, mevcut
glincel istatistiksel yazilimlari kullanan bilgisayar uygulamalarini icerir.
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Code BA 223

Name Business Statistics 1

Hour per week 3+0 (Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/

Semester Fall

Type Mandatory

Prerequisites -

Description The focus is on broad treatment of applications of statistics, concentrating on
techniques used in business. This course aims to focus on how to define, collect,
organize, visualize and analyze the data for a business problem by applying
statistical techniques. Topics include descriptive statistics, parameter
estimation, confidence intervals, hypothesis testing, analysis of variance, and
linear regression. The course includes computer implementations using
available up-to-date statistical software.

Objectives 1. To understand the role of statistics in research and business practice
2.To develop skills in data gathering and analysis
3.To interpret statistical results
4.To obtain sufficient background to support further studies in business
applications

Learning By the end of the course, the student will be able to

Outcomes

LO1: do descriptive statistics (summarize data numerically and graphically),
LO2: calculate point estimates for unknown parameters of distributions, LO3:
compute confidence intervals for unknown parameters of distributions,

LO4: perform hypothesis testing with two samples,

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 3 1 5 4 5 4 1 0 2 1
LO2 5 0 2 4 2 5 5 0 1 1
LO3 5 0 2 5 2 4 5 0 3 1
LO4 3 0 0 2 1 3 5 0 3 5
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
W  Topic Outcomes
1 Descriptive Statistics LO1
Activity: Lecture
2 Sampling Distributions LO3
Activity: Lecture
3 Tests of hypotheses LO1,L02,LO3,
Activity: Lecture, Group Presentation LO4
4 Simple Linear Regression and correlation LO1, LO4

Activity: Lecture
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DERS BILGILERI

Kodu BA 223

smi isletme icin Istatistik-1

Haftalik Saati 3 (3+0)

Kredi 3

AKTS 5

Seviye / Y1l Lisans/

Dénem Gliz

Dersin Dili ingilizce

Tip Zorunlu

On Sart -

icerik Ders is diinyasinda kullanilan tekniklere odaklanarak, istatistik uygulamalarinin

genis bir sekilde ele almay1 hedeflemektedir. Bu ders, istatistiksel teknikleri
uygulayarak bir is problemi icin verilerin nasil tanimlanacagi, toplanacagi,
organize edilecegi, gorsellestirilecegi ve analiz edilecegine yarayacak metotlari
sunmaktadir. Konular, tanimlayici istatistikler, parametre tahmini, gliven
araliklary, hipotez testi, varyans analizi ve dogrusal regresyon igerir. Ders, mevcut
glincel istatistiksel yazilimlari kullanan bilgisayar uygulamalarini icerir.
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COURSE RECORD

Code BA 224

Name Macroeconomics

Hour per week 3+0 (Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/1

Semester Spring

Type Compulsory

Prerequisites BA 225

Description This course is designed to examine how economies function in combination
and the basic relationships that motivate economists’ understanding of what
drives macroeconomic variable and how government policy may impact on
this context. Topics such as economic growth, tools of monetary, and fiscal
policy, major economic institutions, evaluation of economic analysis,
functioning of markets will be discussed. Problems of unemployment, inflation
will also be stressed throughout the course.

Objectives 1) Familiarize students with the main concepts of macroeconomics.
2) Familiarize students with the problems of unemployment, inflation and
statistical information about this information.
3) Familiarize students with different types of economics growth theories.
4) Familiarize students with the tools of monetary and fiscal policy.

Learning By the end of the course, the student will be able to

Outcomes LO1 Introduce the current economic phenomenon with existing theory and put

their views on contemporary economic issues.
LO2 Provide the theoretical background of employment and inflation issues.

LO3 Be able to able to explain contemporary theories of economic growth,
evaluate these theories in light of economic performance, and apply one or
several of the theories to predict economic performance.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 0 3 4 0 1 0 1 0 2 5
LO2 0 3 2 0 1 0 4 0 2 5
LO3 0 3 4 2 1 0 2 0 2 5

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS

Topics Outcomes
Recent Issues in Macroeconomic LO1
Fundamental Concepts in Macroeconomics LO1

The Goods Market LO1,LO2
Financial Markets | LO1,LO2
Goods and Financial Markets: The IS-LM Model LO1,LO2
Financial Markets II: The Extended IS-LM Model LO1, LO2
Review and Mid Term Exam LO1,LO2
The Labor Market LO2

The Phillips Curve, the Natural Rate of Unemployment, and Inflation LOZ2
From the Short to the Medium Run: The IS-LM-PC Model LO2

The Facts of Growth LO3
Saving, Capital Accumulation, and Output LO3
Technological Progress and Growth LO3
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DERS BILGILERI

Kodu BA 224

ismi Makroekonomi

Haftalik Saati 3+0 (Teori + Pratik)

Kredi 3

AKTS 5

Seviye/Yil Lisans

Donem Bahar

Dersin Dili ingilizce

Tip Zorunlu

On Sart BA 225

icerik Bu ders issizlik, ekonomik biiylime, enflasyon, para politikasi, mali politikalar gibi

konular hakkinda iktisadi a¢idan bilgiler vermektir. Bu dersin amaglarindan
birisi 06grencilerin verileri anlamasi ve dogrulugunu ekonomik acidan
degerlendirmesidir. Bireyler ayrica piyasalarin isleyisi, issizlik, ekonomik
biiylime ve enflasyon gibi degerleri etkilemek amaciyla politika uygulmasindaki
zorluklar1 anlayacaklardir.
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COURSE RECORD

Code BA 225

Name Microeconomics

Hour per week 3+0 (Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/1

Semester Fall

Type Compulsory

Prerequisites

Description The course is designed as an introductory course on basics of microeconomics
at undergraduate level. The content includes theoretical information on how
economic activities and relations function, the way individuals, households and
firms behave and make decisions, factors affecting these decision-making
behaviors, and principles of allocation of resources. In addition to these
subjects, different types of market structures and workings of these markets
are explained and information on current methodologies and approaches is
given at beginner level.

Objectives 1) Defining main concepts of microeconomics.
2) Examining the topic of consumer behaviour.
3) Examining the topic of firm behaviour.
4) Introducing different types of markets (competitive market, monopoly and
oligopoly).

Learning By the end of the course, the student will be able to

Outcomes LO1. Define main topics, basic concepts and terminology of microeconomics.

LOZ2. Discuss the theoretical background of how people make decisions related
to consumption and production.

LO3. Explain different cost concepts, demand and supply relations, competition
and various market structures.

LO4. Discuss a few example applications of microeconomic theory on related
societal issues.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 P07 P08 P09 PO10
LO1 5 4 1 1 1 2 0 0 0 4
LO2 5 4 1 1 1 0 2 0 3 4
LO3 5 4 1 1 3 2 0 1 2 4
LO4 5 4 1 1 1 0 0 0 3 4

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
What is Economics? Why is it important? LO1
Demand LO1,L02,L0O3
Supply L01,L02, LO3
Labour and Financial Markets, Elasticity LO1,L02,L0O3
Consumer Choices LO2,L0O3
Production and Costs LO2,L0O3
Midterm Exam LO1,L02,L0O3
Perfect Competition LO2,L0O3
Monopoly L0O2,LO3
Oligopolies L0O2Z,LO3
Monopolistic Competition L02,L0O3
Environment and Negative Externalities LO4
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Positive Externalities and Public Goods LO4
DERS BILGILERI
Kodu BA 225
ismi Mikroekonomi
Haftalik Saati 3+0 (Teori + Pratik)
Kredi 3
AKTS 5
Seviye/Yil Lisans
Donem Glz
Dersin Dili ingilizce
Tip Zorunlu
On Sart
icerik Ders, lisans diizeyinde mikroekonominin temelleri {izerine bir giris dersi olarak

tasarlanmistir. icerik, ekonomik faaliyetlerin ve iliskilerin nasil isledigine,
bireylerin, hanehalklarinin ve firmalarin davranis ve karar alma bicimlerine, bu
karar alma davraniglarini etkileyen faktdrlere ve kaynaklarin tahsis ilkelerine
iliskin teorik bilgileri icerir. Bu konulara ek olarak, farkli piyasa yapilar1 ve bu
piyasalarin isleyisi anlatilmakta ve baslangi¢ seviyesinde giincel metodolojiler ve
yaklagimlar hakkinda bilgi verilmektedir.
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Code BA 301

Name Organizational Behavior

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/3

Semester Fall

Type Compulsory

Prerequisites -

Description This course aims at introducing students with the basic concepts, which
explain human behavior in organizations. The course covers the factors that
affect overall performance and effectiveness of the organizations in the
business world. The course will include diversity in organization, attitudes and
job satisfaction, personality and values, perceptions and individual decision
making, motivation concepts, foundations of group behavior, communication,
leadership, power and politics, and conflict and negotiation.

Objectives Predicting individual behavior in the organizations.

Discussing groups and group behavior in the organizations.
Analyzing employee behavior in the organizations where they will be
working with.

Learning By the end of the course, the student will be able to

Outcomes LO1. Demonstrate knowledge about individual behavior in the organizations.

LOZ2. Be able to discuss groups and group behavior in the organizations.
LO3. Recognize the importance of diversity, values and attitudes

LO4. Summarize knowledge about analyzing employee behavior in the
organizations

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 P03 PO4 PO5 P06 PO7 P08 P09 P0O10
LO1 5 0 1 0 5 4 0 0 1 1
LO2 0 1 1 2 5 5 4 1 5 3
LO3 5 5 5 5 5 5 5 3 4 5
L04 5 1 3 0 5 4 2 0 3 1
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
1- Introduction, importance of organizational behavior for managers L0O1,L0O3
2- Individual behavior in the organizations, personality and emotions LO1, L0O2, LO4
3- Values, attitudes and job satisfaction, motivation LO1,LO2
4- Perception and individual decision making L03,L0O4
5- Groups and group dynamics, understanding teamwork L03,L0O4
6- Leadership and diversity LO3
8- Power and politics LO2,L03
9- Communication LO2, LO4
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DERS BILGILERI

Kodu BA 301

ismi Orgiitsel Davranis

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans/3

Doénem Guiz

Dersin Dili ingilizce

Tip Zorunlu

On Sart -

icerik Bu dersin amaci1 6grencileri, orgiitlerde goriilen temel insan davranislariyla

tanistirmaktir. Ders ayni zamanda is diinyasindaki orgiitlerin verimliligini ve
performansim etkileyen faktérlerle de iliskilidir Ozellikle érgiitlerde cesitlilik,
tutumlar ve is tatmini, kisilik ve degerler, algi ve bireysel karar verme,
motivasyon, grup davranislarinin temeli, iletisim, liderlik, gii¢ ve politika, catisma
ve uzlasma konularina agirlik verilecektir.
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COURSE RECORD
Code BA 303
Name Operations Management

Hour per week

3+0(Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/3

Semester Fall

Type Compulsory

Prerequisites

Description Operations management involves the integration of numerous activities and
processes to produce products and services in a highly competitive global
environment. Many companies have experienced a decline in market share as
a result of their inability to compete on the basis of product design, cost or
quality. This course considers the operations from a managerial perspective.
Key performance measures of operation (productivity, quality and response
time) as well as important concepts for improving the performance of
operations along these dimensions will be considered.

Objectives This course aims to
* endow the student with concepts, techniques and tools to design, analyze and
improve operational capabilities of an organization.
¢ endow students with the role of operations management in the overall
business strategy of the firm.
e improve the interdependence of the operating system with other key
functional areas of the firm

Learning By the end of this course, students will be able to

Outcomes LO1 Describe the key performance measure of operation.

LO2 Explain resources and understanding efficiency concept.

LO3 Achieve production process and necessity to making proved process
effectiveness

LO4 Explain problems that enterprises encounter and systematic studying
methods to solve these problems.

LO5 Demonstrate the role operations management plays in business processes

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 5 3 5 5 0 0 0 5 5 5
LO2 3 5 3 2 0 0 0 5 5 2
LO3 5 3 3 5 0 0 0 5 3 2
LO4 2 5 3 2 2 2 2 5 5 5
LO5 5 2 5 2 0 0 2 5 5 5

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS

Topic Outcomes
Summary of Topics and Objectives of Operations Management Course LO1-LO5
Scope of Operations Management  and Productivity L0O2-LO4
Operations Strategy in Global Environment L01-L0O2-L0O3
Design of Good and Service L0O3-LO4
Quality Management and International Standards L0O3-LO4
Process Design and Capacity Planning L03-L0O4-L0O5
Location Selection LO3-L04-L05

Facility Layout

L02-L03-L04-L0O5

Supply Chain Management

L02-L03-L04-L0O5

Managing Inventory

LO3-L04-L05
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Material Requirement Planning -MRP L03-L0O4-L0O5
Enterprise Resource Planning-ERP L03-L0O4-L0O5
DERS BILGILERI
Kodu BA 303
ismi Operasyon Yonetimi
Haftalik Saati 3+0 (Teori + Pratik)
Kredi 3
AKTS 5
Seviye/Yil Lisans/3
Doénem Guiz
Dersin Dili ingilizce
Tip Zorunlu
On Sart
icerik Operasyon yonetimi, son derece rekabetgi bir kiiresel ortamda iiriin ve hizmet

liretmek icin ¢ok sayida faaliyet ve siirecin entegrasyonunu igerir. Bircok sirket,
irtin tasarimi, maliyet veya kalite bazinda rekabet edememeleri sonucunda pazar
payinda dusiis yasamaktadir. Bu ders, operasyonlar1 yonetsel bir bakis acisiyla
ele almaktadir. Operasyonun temel performans olgiitleri (verimlilik, kalite ve
yanit sliresi) ve ayrica bu boyutlar boyunca operasyonlarin performansini
iyilestirmeye yonelik 6nemli kavramlar dikkate alinmaktadir.
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COURSE RECORD
Code BA 311
Name Globalization and International Business

Hour per week

3+0 (Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/3

Semester Fall

Type Compulsory

Prerequisites -

Description This course introduces students to the basic concepts and principles of
international trade. In addition; it also includes globalization, international trade,
customs, foreign environment in overseas operations, policies and programs in
international trade; international economic policies, North American Free Trade
Agreement (NAFTA), European Union and other economic unions. The course
helps understand management decisions and practices in international
marketing, management and finance.

Objectives ((1) Introduce the key concepts in international business.

(2) Provide the knowledge that how international business differs from
domestic business.

(3) Provide the knowledge of government intervention.

(4) Provide the students better interpret why and how firms internationalize

Learning By the end of this course, students will be able to

Outcomes

LO1: Assess cross-cultural, commercial, country and financial risks in
international business.

LO2: Describe why nations trade in the context of international trade theories.
LO3: Assess global market opportunities and analyze organizational readiness
to internationalize.

LO4: Explain global sourcing strategies and supply-chain management

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10
LO1 4 4 5 5 4 4 4 3 3 4
LO2 4 4 5 5 4 4 4 3 3 4
LO3 4 4 5 5 4 4 4 3 3 4
LO4 4 4 5 5 4 4 4 3 3 4

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
Introduction: What Is International Business? LO1
Globalization of Markets and the Internationalization of the Firm LO1,L02,L0O3
The Cultural Environment of International Business LO1
Theories of International Trade and Investment LO2
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DERS BILGILERI

Kodu BA 311

ismi Kiiresellesme ve Uluslararasi isletmecilik

Haftalik Saati 3 (3+0)

Kredi 3

AKTS 5

Seviye / Y1l Lisans/3

Dénem Guiz

Dersin Dili ingilizce

Tip Zorunlu

On Sart -

icerik Bu ders 6grencilere uluslararasi ticaretin temel kavram ve ilkelerini tanitir. Ek

olarak; ayrica kiiresellesmeyi, uluslararasi ticareti, giimriikleri, denizasir
operasyonlarda dis cevreyi, uluslararasi ticarette politika ve programlari icerir;
uluslararasi ekonomik politikalar, Kuzey Amerika Serbest Ticaret Anlagmasi
(NAFTA), Avrupa Birligi ve diger ekonomik birlikler. Ders, uluslararasi
pazarlama, yonetim ve finans alanindaki yonetim kararlarini ve uygulamalarini
anlamaya yardimci olur.
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COURSE RECORD

Code BA 313

Name Business Model Planning I

Hour per week 1(0+1)

Credit 1

ECTS 2

Level/Year Undergraduate/3

Semester Fall

Type Compulsory

Prerequisites -

Description In this class, students will learn "What is a Business Model?", The Canvas
approach for new products and business models, exemplar success and failure
stories. Meanwhile, students will have knowledge about real -case
implementation by interview with an entrepreneur. In addition to these,
comparison of high-tech versus traditional business, industry analysis and
selection will be covered. At the end of the class students will be able to
generate a business idea and present it.

Objectives Infer the key functional areas of the firm
Distinguish the resources of companies.

Acknowledge canvas business model.
Interpret business ideas and opportunities.

Learning By the end of the course, the student will be able to

Outcomes LO1. Asses the main assets of companies.

LOZ2. Identify the importance of business canvas model.

LO3. Describe the primary steps for building a business idea
(product/company)

LO4. Generate a concrete business idea that fits with the opportunities in the
marketplace

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 P03 PO4 PO5 P06 PO7 P08 P09 P0O10
LO1 4 4 5 5 5 5 2 2 2 3
LO2 4 4 5 5 5 5 2 2 2 3
LO3 4 4 5 5 5 5 2 2 2 3
L04 4 4 5 5 5 5 2 2 2 3
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
1- Understanding dynamics of companies from resource-based perspective  LO1
2- Understanding Startups LO1, LO2, LO4
3- Born-global companies LO1, L0O2, LO4

4- Business canvas model : key partners, key activities, key resources, value L0O1, LO2, LO3
proposition

5- Business canvas model : customer relationship, channels, customer LO1,L02,L0O3
segments, cost structure, revenue streams
6- Generating business ideas LO4
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DERS BILGILERI

Kodu BA 313

Ismi is Modeli Planlamasi I

Haftalik Saati 1(0+1)

Kredi 1

AKTS 2

Seviye/Yil Lisans/3

Donem Gliz,

Dersin Dili ingilizce

Tip Zorunlu

On Sart -

icerik Bu derste, 6grenciler His Modeli Nedir? Canvas model yaklasimli yeni iiriinler ve

is modelleri, basar1 ve basarisizlik hikayeleri 6érneklerini 6greneceklerdir. Bu
arada oOgrenciler, girisimcilerle yapilan roportajla gercek diinyadaki
uygulanmalar hakkinda bilgi sahibi olacaklar. Bunlara ek olarak, yiiksek teknoloji
ile geleneksel ticaret karsilastirmasi, sanayi analizi ve secimi de goriilecektir.
Dersin sonunda 6g8renciler bir is fikri olusturacak ve bunu sunacaklardir.
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COURSE RECORD
Code BA 320
Name Management Information Systems

Hour per week

3+0(Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/2

Semester Spring

Type Compulsory

Prerequisites

Description This course focuses on both business processes and information technology.
The course provides an overview of Information Systems and how they
provide value by supporting organizational objectives and enable strategic
outcomes.

Objectives This course aims to
e endow the student with concepts, techniques and tools to develop an
understanding of the role and application of information systems.
e endow students with the importance of information technology in the
management and control of organizations.

Learning By the end of this course, students will be able to

Outcomes LO1 Identify the need for contemporary MIS theory and how information

systems support business strategy, business processes, and practical
applications in an organization.

LO2 Achieve an understanding of contemporary collaboration technologies
and how they can be effective with improving customer, employee, and supply
chain business processes

LO3 Demonstrate how various support systems can be used for business
decisions and to sustain competitive advantage.

LO4 Outline why emerging infrastructure technologies such as cloud
computing, database management, best practice IT security measures, and
wireless technologies are essential to organizational success.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 P07 P08 P09 PO10
LO1 5 5 5 5 0 0 0 0 5 5
LO2 5 5 5 5 1 2 0 5 5 5
LO3 5 5 5 5 1 0 0 5 5 5
LO4 5 5 5 5 0 0 5 5 5 5

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topic Outcomes
Information Systems in Global Business Today LO1
Global E-Business and Collaboration LO1-L0O2-L0O3
Information Systems, Organizations, and Strategy L0O1-L0O2-L0O3
Ethical and Social Issues in Information Systems L0O1-L0O2-L03
IT Infrastructure and Emerging Technologies L0O2-LO3-L04
Foundations of Business Intelligence: Databases and Information LO2-LO3-L04
Management
Telecommunications, the Internet, and Wireless Technology Securing LO2-LO3-L04

Information Systems

Achieving Operational Excellence and Customer Intimacy: Enterprise LO2-LO3-L04
Applications- E-Commerce: Digital Markets, Digital Goods

Enhancing Decision Making L0O2-LO3-L04

Building Information Systems L0O2-LO3-L04
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DERS BILGILERI

Kodu BA 320

ismi Yénetim Bilisim Sistemleri

Haftalik Saati 3+0 (Teori + Pratik)

Kredi 3

AKTS 5

Seviye/Yil Lisans/2

Donem Bahar

Dersin Dili ingilizce

Tip Zorunlu

On Sart

icerik Yonetim Bilisim Sistemleri hem is stlireclerine hem de bilgi teknolojisine

odaklanmaktadir. Ders kapsaminda bilisim sistemleri hakkinda bilgi verilecek ve
bilisim sistemlerinin 6rgiitsel faaliyetlere nasil katk: saglayabilecegi ve stratejik
deger tliretebilecegi anlatilmaktadir. Dersin amaci; Bilisim Sistemlerinin ve Bilgi
Teknolojilerinin tanitilmasi ve bu sistemlerin isletme yonetimindeki rollerinin ve
uygulama alanlarinin gelecegin yoneticilerince kavranmasidir.
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Code BA 321

Name Business Research Methods

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate

Semester Spring

Type Compulsory

Prerequisites BA 223

Description This course aims to establish and advance students’ understanding of research
through critical exploration of research language, ethics, and methods and how
those methods can be applied in management and organizational contexts. The
course will help students to understand to read research papers, how to carry
out their own research, and write it in accordance with the method they used.
Additionally this course will help students critically review literature relevant
to their research questions or interests and determine how previous research
findings are useful in forming their own work.

Objectives Infer and apply research methods.
Critically review literature relevant to their research questions or interests
and determine how previous research findings are useful in forming their
own work.
Critically analyze the research papers

Learning By the end of the course, the student will be able to

Outcomes LO1. Comprehend the research terminology.

LOZ2. Demonstrate knowledge about the ethical principles of research, ethical
challenges and approval processes and able to apply it to their own research
process.

LO3. Comprehend how to distinguish quantitative, qualitative and mixed
methods approaches.

LO4. Demonstrate knowledge about the components of a literature review
process, and able to make a synthesis from previous literature.

LO5. Critically analyze published research.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 P03 PO4 PO5 P06 P07 P08 P09 P0O10
LO1 3 5 1 1 3 1 2 1 4 3
LO2 3 5 1 1 3 1 2 1 4 3
LO3 3 5 1 1 3 1 2 1 4 3
L04 3 5 1 1 3 1 2 1 4 3
LO5 3 5 1 1 3 1 2 1 4 3
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
1- Basics of Research, Research problem, Variables and Hypothesis, LO1
Instrumentation, Validity and Reliability, Internal Validity
2- Philosophical distinction between qualitative and quantitative research LO3
3- Quantitative Research Methodologies LO3
4- Sampling, implementation and data analysis in quantitative and LO3
qualitative methods
5- Mixed Method studies LO1,L02,L0O3

6- Designing a research, reviewing the literature, writing research LO4, LO5
questions and proposal
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DERS BILGILERI

Kodu BA 321

ismi isletmede Arastirma Yéntemleri

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans/ 3

Donem Bahar

Dersin Dili ingilizce

Tip Zorunlu

On Sart -

icerik Bu ders, arastirma dilinin, etiginin ve yontemlerinin ve bu yontemlerin yénetim

ve organizasyon baglamlarinda nasil uygulanabileceginin elestirel kesfi yoluyla
Ogrencilerin arastirma anlayisini olusturmayi ve gelistirmeyi amaglar. Ders,
Ogrencilerin arastirma makalelerini okumalarini, kendi arastirmalarini nasil
gerceklestireceklerini ve kullandiklar1 yonteme uygun olarak nasil yazacaklarini
anlamalarina yardimci olacaktir. Ek olarak bu ders, dgrencilerin arastirma
sorular1 veya ilgi alanlan ile ilgili literatiirii elestirel bir sekilde gézden
gecirmelerine ve 6nceki arastirma bulgularinin kendi ¢alismalarini olusturmada
nasil yararli oldugunu belirlemelerine yardimci olacaktir.
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Code BA 323

Name Risk Management

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/ 3,4

Semester Fall

Type Elective

Prerequisites

Description The aim of the course is to make an introduction into the theory and
applications of risk management. The established financial risks, namely credit
risks, market risks and liquidity risks will be covered in the course. After
introducing each risk type, the techniques commonly used in risk
measurement will be discussed.

Objectives Provide knowledge of the basic theory, concepts and applications of risk
management
Provide knowledge of different types of financial risks
Provide knowledge of the techniques commonly used in risk measurement

Learning By the end of the course, the student will be able to

Outcomes LO1: Demonstrate knowledge about the theory of risk management

LO2: Demonstrate knowledge about applications of risk management

LO3: Be able to identify different type of financial risks

LO4: Demonstrate knowledge about the techniques commonly used in risk
management

LO5: Demonstrate knowledge about the recent global financial crisis

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 PO8 PO9 PO10

LO1 5 4 3 1 4 4 1 1 3 4
LO2 5 4 2 1 4 4 1 1 3 4
LO3 5 4 3 1 4 4 1 1 3 4
LO4 5 5 3 1 4 4 1 1 3 4
LO5 4 4 2 1 4 4 1 1 3 4

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
Introduction to Risk Management LO1,L02,L0O3
Rise of risk management LO1,L02, L04
Market Risk LO2,L03,L04
Measuring market risk LO2,L0O3
Credit Risk LO2,L03,L04
Measuring credit risk LO2,L0O3
Liquidity Risk LO2,L03,L04
Measuring liquidity risk L0O2Z,LO3
Operational Risk LO2,L03, LO4
Risk Control and Recent Global Financial Crisis LO5
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DERS BILGILERI

Kodu BA 323

ismi Risk Yonetimi

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans / 3,4

Donem Guiz

Dersin Dili ingilizce

Tip Secmeli

On Sart

icerik Dersin amaci, Risk Yonetimi Teorisi ve Uygulamalarina giris yapmaktir. Temel

finansal riskler, 6zellikle kredi riskleri, piyasa riskleri ve likidite riskleri ders
kapsaminda islenecektir. Her bir risk tiirii tanitildiktan sonra, risk él¢ciimiinde
yaygin olarak kullanilan teknikler tartisilacaktir.
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COURSE RECORD

Code BA 326

Name Law for Managers

Hour per week 3+0 (Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/3

Semester Spring

Type Compulsory

Prerequisites

Description This course intends to teach the students the subject of law, the concepts of the
person, the rights, and the legal relations. This course aims at developing
knowledge and an understanding of the principles of basic concept of law. The
course covers the following topics: Social Relations and Law; Branches of Law;
Definition of Business Law and its Relationship to Other Branches of Law, Basic
Features of Business Institutions, Legal Structure of Business Institutions,
Assets, External Environment of Business Institutions.

Objectives -Form a critical judgement on areas of controversy within the topics studied.
-Critically analyze complex problems in relation to the regulation of
companies, apply the legal principles studied to these problems, evaluate
competing arguments or solutions and present well supported conclusions
both orally and in writing.

-Analyze, interpret, evaluate, and synthesize information from a variety of
primary and secondary sources regarding to company law

-Identify sources for research and further develop a strategy for research using
standard and electronic research tools.

Learning By the end of the course, the student will be able to

Outcomes LO1: Demonstrate knowledge about those areas of company law identified in

the indicative syllabus above

LO2: Be able to form a critical judgement on areas of controversy within the
topics studied.

LO3: Be able to analyze complex problems in relation to the regulation of
companies, apply the legal principles studied to these problems, evaluate
competing arguments or solutions and present well supported conclusions
both orally and in writing.

LO4: Be able to analyze, interpret, evaluate, and synthesize information from a
variety of primary and secondary sources regarding to company law

LO5: Be able to determine sources for research and further develop a strategy
for research using standard and electronic research tools

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 PO8 P09 PO10
LO1 3 3 4 1 4 3 5 3 5 4
LO2 3 5 4 3 4 3 5 1 5 3
LO3 3 5 4 1 4 3 5 1 5 3
LO4 3 5 4 3 4 3 5 1 5 3
LO5 1 4 2 2 5 4 4 1 4 4

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
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COURSE CONTENT DETAILS
Topics Outcomes
Overview of Company Law in Turkey LO1
Types of Companies and the Method of Establishing and Running those LO1,L0O3
Companies
Commercial Companies LO1, LO2,LO3
Limited Liability Companies LO1,L02,L0O3
Joint-Stock Companies LO1,L0O2,LO3
General Assembly LO3, LO4, LO5
Board of Director, Duties and Liability of Directors LO3, LO4, LO5
Corporate Governance LO3, LO4, LO5
Midterm
Shareholders’ Rights LO3, LO4, LO5
Shareholder Remedies and the Protection of Minority Shareholders LO3, LO4, LO5
Dissolution of the Joint Stock Companies for Just Causes LO3, LO4, LO5

General Introduction to Corporate Finance

LO1,L0O2, LO3, LO4,
LO5

DERS BiLGILERI
Kodu BA 326
ismi Yéneticiler icin Hukuk
Haftalik Saati 3+0 (Teori + Pratik)
Kredi 3
AKTS 5
Seviye/Yil Lisans
Donem Bahar
Dersin Dili ingilizce
Tip Zorunlu
On Sart
igerik Bu dersin temel konular1 hukukun konusu, kisinin kavramlari, haklar1 ve hukuki

iligkilerdir. Bu dersin amaci, hukukun temel kavramlarin1 6grenmek ve bilgi
birikimini gelistirmektir. Toplumsal iliskiler ve hukuk; hukuk dallary; is
hukukunun tanimi ve diger hukuk dallariyla iliskisi, isletme kurumlarinin temel
ozellikleri, isletme kurumlarinin hukuki yapisi, varliklari, isletme kurumlarinin

dis cevresi konulari islenecektir.
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COURSE RECORD

Code BA 328

Name Business Model Planning 2

Hour per week 1(0+1)

Credit 1

ECTS 2

Level/Year Undergraduate / 3

Semester Spring

Type Compulsory

Prerequisites BA 313

Description Business Model Planning Il is an applied course that aims students to continue to
develop their previous business ideas from the Business Model Planning I, from
the marketing perspective. This course help students to understand and perform
integrated marketing communication, marketing plan, marketing mix and digital
marketing. This course consists of multiple teaching and learning styles;
lecturing, field research, student presentations and intense feedback.

Objectives (1) Understanding the advertising, promotions, and communications concepts.
(2) Understanding how companies effectively communicate and interact with
customers.

(3) Improving and applying brand management strategies.
(4) Understanding consumer buying behavior.
Learning By the end of the course, the student will be able to
Outcomes

LO1: Explain marketing segmentation and targeting.

LO2: Demonstrate knowledge about the application of marketing plan.

LO3: Evaluate the importance of promotion among marketing mix elements.
LO4: Evaluate the digital marketing opportunities in the market.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 5 3 3 4 5 5 2 2 2 3
LO2 5 3 3 4 5 5 2 2 2 3
LO3 5 3 3 4 5 5 2 2 2 3
LO4 5 3 3 4 5 5 2 2 2 3

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
Integrated marketing communications LOZ2
Segmentation and Targeting LO1, LO4
Creating a marketing plan L01,L0O2
Advertising Campaign management L02,L03, LO4
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DERS BILGILERI

Kodu BA 328

Ismi is Modeli Planlamasi 2

Haftalik Saati 1(0+1)

Kredi 1

AKTS 3

Seviye/Yil Lisans / 3

Donem Bahar

Dersin Dili ingilizce

Tip Zorunlu

On Sart BA 313

icerik Is Modeli Planlamasi 2, o6grencilerin is Modeli Planlamasi 1 dersinde

olusturduklar is fikirlerini pazarlama perspektifinden gelistirmeye devam
etmelerini amaclayan uygulamali bir derstir. Bu ders 6grencilerin entegre
pazarlama iletisimi, pazarlama plani, pazarlama karmasi ve dijital pazarlamay1
anlamalarina ve gerceklestirmelerine yardimci olur. Bu ders birden fazla
O0gretme ve 6grenme stilinden olusup; ders anlatimi, saha arastirmasi, 6grenci
sunumlar1 ve yogun geri bildirim araclar igerir.
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Code BA 329
Name Brand Value Creation & Maximization

Hour per week

3+0 (Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/3

Semester Fall

Type Elective

Prerequisites -

Description One of the most valuable assets a firm has are the brands it has invested in and
developed over time. Although competitors can often duplicate manufacturing
processes and factory designs, it is not so easy to reproduce strongly held beliefs
and attitudes established in the minds of consumers. The main focus of this
lecture, which is brand equity, can provide valuable perspective and a common
denominator to interpret the potential effects and trade-offs of various strategies
and tactics for the branding concept.

Objectives (1) Introduce the key concepts in branding.

(2) Provide the knowledge about brand equity and its founding dimensions.
(3) Provide the knowledge of brand management, how to create and measure.
(4) Provide the students better interpret why strong brands are useful
Learning By the end of this course, students will be able to:
Outcomes

LO1: Define brand concept and explain why brands are important.

LO2: Identify the steps in the strategic brand management process.

LO3: Outline the sources and outcomes of customer- based brand equity.
LO4: Identify the stages in the brand value chain.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10
LO1 4 4 5 5 4 4 4 3 3 4
LO2 4 4 5 5 4 4 4 3 3 4
LO3 4 4 5 5 4 4 4 3 3 4
LO4 4 4 5 5 4 4 4 3 3 4
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
Brands and branding LO1
Customer based brand equity LO1,L02,L0O3
Brand value chain LO1
Brand Equity Measurement LO1,L0O2,LO3
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DERS BILGILERI

Kodu BA 329

ismi Marka Deger Yaratimi ve Maksimizasyonu

Haftalik Saati 3 (3+0)

Kredi 3

AKTS 5

Seviye / Y1l Lisans/3

Dénem Gliz

Dersin Dili ingilizce

Tip Secmeli

On Sart -

icerik Bir firmanin sahip oldugu en degerli varliklardan biri, yatirim yaptig1 ve zaman

icinde gelistirdigi markalardir. Rakipler genellikle {iretim stireclerini ve fabrika
tasarimlarini ¢ogaltabilmelerine ragmen, tiiketicilerin zihninde yerlesik olan
glclii inang ve tutumlari yeniden tiretmek o kadar kolay degildir. Marka denkligi
olan bu dersin ana odak noktasi, marka kavrami icin gesitli strateji ve taktiklerin
potansiyel etkilerini ve takaslarin1 yorumlamak icin degerli bir bakis agis1 ve
ortak bir payda saglayabilir.
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Code BA331
Name Essentials of Digital Marketing
Hour per week 3+0 (Theory + Practice)
Credit 3
ECTS 5
Level/Year Undergraduate/3-4
Semester Fall
Type Elective
Prerequisites BA203
Description Internet enhanced the online digital channels and presented much more real
time interaction benefits. This course aims to provide latest concepts and
practical tools of marketing as digitalization increases in the business context.
Objectives (1) Understand digital marketing landscape.
(2) Understand digital consumer and online communities
(3) Provide knowledge of building social media strategy
(4) Provide the students with the necessary background on content
marketing
Learning By the end of the course, the student will be able to
Outcomes

LO1: Identify the key differences between customer communications for

digital marketing and traditional marketing.

LO2: Integrate digital marketing strategy to traditional marketing and

business strategy

LO3: Apply the elements of the marketing mix in an online context
LO4: Explain the terms and tools used to measure and improve digital

marketing effectiveness

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 5 5 3 3 4 2 2 2 4 4
LO2 5 5 3 3 4 2 2 2 4 4
LO3 5 5 3 3 4 2 2 2 4 4
LO4 5 5 3 3 4 2 2 2 4 4
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
W  Topic Outcomes
1 Introducing Digital Marketing LO2, LO4
Activity: Lecture
2 Online marketplace analysis LO2
Activity: Lecture
3 Analyzing micro environment LO1,LO2
Activity: Lecture, Group Presentation
4 Digital macro environment LO2, LO4
Activity: Lecture
5 Digital marketing strategy LO2,L0O3, L04
Activity: Lecture, Group Presentation
6 Digital marketing mix LO2,L03, LO4

Activity: Lecture, Group Presentation
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Kodu BA 331
ismi Dijital Pazarlamanin Temelleri
Haftalik Saati 3 (3+0)
Kredi 3
AKTS 5
Seviye / Y1l Lisans/3-4
Dénem Guiz
Dersin Dili ingilizce
Tip Secmeli
On Sart BA 203
icerik internet, cevrimici dijital kanallarin1 gelistirmis ve ¢ok daha gercek zamanl

etkilesim faydalar1 sunmustur. Bu ders, artan dijitallesme baglaminda dijital
pazarlamanin temel kavramlarini ve pratik araglarini sunmay:1 amaglamaktadir.
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Code BA 344

Name Consumer Behaviour

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate

Semester Spring

Type Elective

Prerequisites -

Description The course aims to introduce consumer behaviour that includes understanding
what leads to the individual purchase decisions that are so important to
business profitability, and to personal prosperity. To understand individual
purchases, basic psychological processes (such as memory, identity,
motivation) will be discussed. In this course, also fundamental theories and
concepts in consumer psychology will be introduced to enhance the
understanding of how and why people choose, use, and evaluate goods and
services the way they do.

Objectives 1. Understanding the consumer behaviour concepts, research methodologies
and applications,

2. Understanding fundamental theories in consumer psychology
3. Analyze the consumer decision-making process.
4. Understand the implications consumer behavior on society

Learning By the end of the course, the student will be able to,

Outcomes

LO1: Explain the consumer behaviour concepts, research methodologies and
applications,

LO2: Demonstrate knowledge about fundamental theories in consumer
psychology

LO3: analyze the consumer decision-making process.

LO4: Demonstrate knowledge about the implications of consumer behaviour
on society

LO5: Demonstrate knowledge about how to segment markets and reach target
markets

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 PO4 PO5 PO6 P07 P08 P09 PO10
LO1 5 0 2 0 2 0 0 0 0 0
LO2 5 4 0 0 2 0 0 0 2 4
LO3 5 4 0 5 3 0 0 0 2 4
LO4 5 0 0 0 3 0 3 0 2 0
LO5 5 0 0 0 3 2 3 2 2 0

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
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COURSE CONTENT DETAILS
W Topic Outcomes
1 Introduction to Consumer Behaviour LO1,L02,L0O3, LO4,

LO5, LO6

2 Consumer Behavior and Technology LO1, L02,L03, LO4
3 Market Segmentation and Real-Time Bidding LO1, LO5
4 Consumer Motivation and Personality LO2,L0O3
5 Consumer Perception and Positioning LO2,LO3
6 Midterm exam
7 LFW LO1, L02, LO3, LO4,
LO5
8 Consumer Learning and Memory LO2, LO3
9 Consumer Attitude Formation and Change LO3, LO4, LO5
10  Persuading Consumers LO3
11 From Print and Broadcast to social media and Mobile Advertising LO4, LO5
12 Reference Groups and Communities, Opinion Leaders, and Word-of- LO3, LO4, LO5
Mouth
The Family and Its Social Standing
13 Cultural Values and Consumer Behavior LO3, LO4, LO5
14  Final Exam
DERS BiLGILERI
Kodu BA 344
ismi Tiiketici Davranisi
Haftalik Saati 3(3+0)
Kredi 3
AKTS 5
Seviye/Yil Lisans
Donem Bahar
Dersin Dili ingilizce
Tip Secmeli
On Sart Yok
icerik Bu ders, isletme karliligi ve kisisel refah icin 6nemli olan bireysel satin alma

kararlarina neyin neden oldugunu anlamayi igeren tiiketici davranislarini
tanitilmasini amaglar. Bireysel satin almalar1 anlamak i¢in ana psikolojik
sturecler (hafiza, kimlik, motivasyon gibi) ders kapsaminda tartisilacaktir.
Ayrica, insanlarin iiriin ve hizmetleri segerken, kullanirken ve degerlendirirken
nasil ve neden se¢im yaptiklarini anlamak igin tiiketici psikolojisindeki temel

teori ve kavramlar tanitilacaktir.
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Code BA 346
Name Basic Principles of Patent Practice
Hour per week 3+0 (Theory + Practice)
Credit 3
ECTS 5
Level/Year Undergraduate/3-4
Semester Fall
Type Elective
Prerequisites
Description This course focuses on the basic principles of all type of the intellectual

property rights. The course covers the following topics: The National and
International Patent Systems, Patentability Criteria of an Invention, Patent
Search in Turkish, European and US Patent Data Bases, Reading and
Understanding of a Patent Application. Additionally, the components of a

patent application including description and claims will be taught.

Objectives -Making students familiar with principles of intellectual property rights (IPR)
-Providing fundamentals of patent practice

Learning By the end of the course, the student will be able to

Outcomes LO1. Recognize the types of IPR

LO2. Familiarize patents data bases,

LO3. Explain a patent application
LO4. Familiarize claim drafting

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 P03 PO4 PO5 P06 PO7 P08 P09 PO10
LO1 4 5 1 4 1 0 0 0 0 0
LO2 4 5 1 4 1 0 0 0 0 0
LO3 4 5 3 4 3 0 2 0 0 2
LO4 4 5 3 4 1 0 2 0 0 0
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
Introduction to IP LO1
Trademark LO1
Industrial Design LO1,LO2
Copyright and Related Rights L0O1,L0O2
Introduction to Patent Practice | LO3, LO4
Introduction to Patent Practice I1 LO3, LO4
Midterm
Patent search and strategies LO2
How to analyze a patent document LO3
How to write a patent (Abstract, Description) I LO3
How to write a patent (Case Study) II LO3
How to write a patent claim - | LO4
How to write a patent claim (Case Study)-II LO4
Economical value of IP for the companies LO1,LO3

Student Presentations

LO01,L02Z, LO3, LO4
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Kodu BA 346
ismi Patent Yonetiminin Temel Kavramlar
Haftalik Saati 3+0 (Teori + Pratik)
Kredi 3
AKTS 5
Seviye/Yil Lisans
Donem Guz
Dersin Dili ingilizce
Tip Secmeli
On Sart
icerik Bu ders tiim fikri miilkiyet haklar1 konusunda temel bilgiler ile ilgilidir. Bu ders

ozellikle ulusal ve uluslararasi patent sistemlerine, bir bulusun patentlenebilirlik
kriterlerine, Tiirk, Avrupa ve Birlesik Devletler patent bilgi bankalarinda
arastirmaya yapmaya, bir patent bagsvurusunu okuma ve anlamaya
odaklanmistir. Bu ders kapsaminda ayrica uygulamali olarak bir patent
basvurusunun 6geleri olan tarifname ve istem yazimi 6gretilmektedir.
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Code BA 348

Name Service Marketing

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate

Semester Spring

Type Elective

Prerequisites -

Description This course introduces services marketing where the world becomes much
more serviced-based economy. Marketing of services differs from marketing of
physical goods in four ways, intangibility, inseparability, variability, and
perishability. This course focuses on the theoretical framework and practical
implications of services marketing. Finally, topics such as revenue
management, human factor in services, service quality and loyalty will be
covered.

Objectives 1. Understanding the characteristics of service marketing
2. Understanding the revenue management and balancing demand and
capacity in services
3. Applying marketing mix elements to improve customer experience, to
manage customer service and to enhance loyalty.

4. Understand the importance of human factor in services.

Learning By the end of the course, the student will be able to,

Outcomes

LO1: Explain the characteristics of service marketing

LO2: Demonstrate knowledge about revenue management and balancing
demand and capacity

LO3: Determine the application of 4Ps of Marketing to services.

LO4: Implement the management of customer services and enhancing loyalty
LO5: Analyze how to improve customer experience in service industry

LO6: Explain the importance of human factor in services.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 PO4 PO5 PO6 P07 P08 P09 PO10
LO1 5 0 2 0 2 0 0 0 0 0
LO2 5 4 0 0 2 0 0 0 2 4
LO3 5 4 0 5 3 0 0 0 2 4
LO4 5 0 0 0 3 0 3 0 2 0
LO5 5 0 0 0 3 2 3 2 2 0
LO6 5 0 3 0 3 2 5 2 2 0

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
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COURSE CONTENT DETAILS
W Topic Outcomes
1 Introduction to Service Marketing LO1,L02,L0O3, LO4, LO5,

LO6

2 Understanding customer behavior in services industry LO4, LO5, LO6

3 Applying 4Ps of Marketing to services LO1,L0O3,L04

4 Distribution of services through physical and online channels LO2, LO3, L04

5 Creating revenue management strategy LOZ2

6 Midterm exam

7 LFW LO1, LO2, LO3, L04, LO5,
LO6

8 Service marketing communications LO3

9 Balancing demand and capacity LO2

10  Human resource management in service industry LO6

11  Building loyalty through relationship management LO4, LO5

12 Improving service quality and reducing customer complaints L03, LO4, LO5

13 Analyzing service delivery processes L03, LO4, LO5

14  Final Exam

DERS BILGILERI

Kodu BA 348

ismi Hizmet Pazarlamasi

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans

Donem Bahar

Dersin Dili ingilizce

Tip Secmeli

On Sart BA 203

icerik Bu ders, diinyanin daha ¢ok hizmete dayali ekonomi haline geldigi giiniimiizde,

hizmet pazarlamasini tanitit Hizmetlerin pazarlanmasi, fiziksel mallarin
pazarlanmasindan dort sekilde farklilik gosterir; soyutluk, ayrilmazlik,
degiskenlik ve bozulabilirlik. Bu ders teorik c¢erceveye ve hizmet

pazarlamasinin pratik uygulamalarina odaklanmaktadir.

Son olarak, gelir

yonetimi, hizmetlerde insan faktorti, hizmet kalitesi ve sadakat gibi konular ele

alinacaktir
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Code BA 350

Name Retail Management

Hour per week 3 (3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/3

Semester Spring

Type Elective

Prerequisites -

Description Retailing is undergoing a remarkable transformation thanks to digitalization and
pandemic. In the rapidly evolving retail landscape, this course intends to teach
students the changing dynamic framework of retailing. The course covers
omnichannel retailing, retail market strategy, merchandise management and
store management.

Objectives Explaining the main critical functions retails perform.

Identifying multiple selling channels.
Developing skills to understand the strategies used in the retail management.
Explore the digitalization and changing channel management in retail.
Learning By the end of this course, students will be able to:
Outcomes

LO1: Recognize changing customer journey in retail landscape.

LO2: Describe the customer engagement at omnichannel world.

LO3: Discuss the role of digitization and post-covid-19 trends in retail
management

LO4: Evaluate the retail marketing mix

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 5 5 5 5 2 2 3 1 2 1
LO2 5 5 5 5 2 2 3 2 2 1
LO3 5 5 5 5 2 2 3 1 1 1
LO4 3 5 5 5 2 2 3 2 2 5

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS

Topics Outcomes

Introduction to Retail Management LO1,LO3

Multichannel Retailing LO1,L02,LO3,
LO4

Dimensions of retail location choice LO4

Digitalization and Digital Transformation LO1,L02,LO3,
LO4

Retail Market Strategy L02, LO4
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DERS BILGILERI
Kodu BA 350
ismi Perakende Yénetimi
Haftalik Saati 3 (3+0)
Kredi 3
AKTS 5
Seviye / Y1l Lisans/3
Donem Bahar
Dersin Dili ingilizce
Tip Secmeli
On Sart -
icerik Perakendecilik, dijitallesme ve pandemi nedeniyle biiyiik bir doniisim

gecirmektedir. Hizla gelisen perakende ortaminda, bu ders Ogrencilere
perakendeciligin degisen dinamik cercevesini 6gretmeyi amac¢lamaktadir. Ders,
¢ok kanalli perakendeciligi, perakende pazar stratejisini, liriin yonetimini ve
magaza yonetimini icermektedir.
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Code BA 352

Name Sustainable Tourism

Hour per week 3 (3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/2,3,4

Semester Fall/Spring

Type Elective

Prerequisites

Description The tourism industry leaves an enormous footprint on the environment, society, and
wealth of nations. In addition to these benefits, tourism can damage the climate,
natural environment, and life quality of local people. The main aim of the course is to
train students on the economic, environmental, and social impact of the modern
sustainable tourism discipline. Since tourism plays a significant role in delivering
sustainable solutions for people, the planet, prosperity, and peace; students shall
discuss the sustainable tourism in the context of SDG Goals 8, 12 and 14 on inclusive
and sustainable economic growth, sustainable consumption, and production and the
sustainable use of oceans and marine resources, respectively.

Objectives Introducing key concepts in sustainable tourism.

Providing knowledge about how sustainable tourism affects the local culture,
society and nature and economy.
Explaining government policies on ecological tourism.

Learning Outcomes

By the end of the course, the students will be able to

LO1. Indicate the main framework of sustainable tourism concepts.

LO2. Classify the dimensions of sustainable tourism.

LO3. Formulate the effects of sustainable tourism on environment, economy, and
local life.

LO4. Assess the positive and negative aspects of sustainable tourism in the context
of governmental policies.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 PO4 PO5 P06 PO7 P08 P09 PO10
LO1 5 5 5 5 4 3 5 5 5 1
LO2 5 5 5 5 4 3 5 5 5 1
LO3 5 5 5 5 4 3 5 5 5 1
LO4 5 5 5 5 3 3 5 5 5 1
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topic Outcomes
Comparison of traditional tourism with the modern ecological tourism in Turkey and LO1
the world
The role and function of sustainable tourism in the economic growth and development LOZ, LO3
Making tourism services sustainable and marketable LO2,L0O3
The effect of government policies in sustainable tourism LO3, LO4
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DERS BILGILERI
Kodu BA 352
smi Siirdiiriilebilir Turizm
Haftalik Saati 3 (3+0)
Kredi 3
AKTS 5
Seviye/Yil Lisans
Donem Gliz/Bahar
Dersin Dili ingilizce
Tip Se¢meli
On Sart
icerik Turizm endiistrisi cevre, toplum ve uluslarin zenginligi {izerinde muazzam bir ayak izi

birakmaktadir. Bu faydalarinin yani sira turizm; iklime, dogal ¢cevreye ve yerel halkin
yasam kalitesine zarar verebilmektedir. Dersin temel amaci, 6grencileri modern
sturdiirilebilir turizm disiplininin ekonomik, cevresel ve sosyal etkileri konusunda
egitmektir. Derste 6grencilerin siirdiiriilebilir turizmi SKH'larin sirasiyla kapsayici ve
strdiirtlebilir ekonomik biiyiime, stirdiiriilebilir tiiketim ve liretim ve okyanuslarin
ve deniz kaynaklarinin siirdiiriilebilir kullanimu ile ilgili SKH 8, 12 ve 14 Hedefleri
baglaminda tartismalar1 ama¢lanmaktadir.
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Code BA 401

Name Strategic Management

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate

Semester Fall

Type Compulsory

Prerequisites -

Description Strategic management is concerned with the long-term direction, scope and
performance of an organization. This course focuses on how strategy is
formulated and implemented at the organizational level.

Objectives Endow students with concepts, tools and techniques related to strategy
formulation and implementation
Improve the critical thinking and assessment skills of students in strategic
situations
Enable students to apply strategy related concepts to real life scenarios

Learning By the end of the course, the student will be able to

Outcomes LO1. Demonstrate an understanding of the key dimensions of strategic

management

LO2. Distinguish generic, interactive competitive strategies and business
models

LO3. Describe how organizations design strategies for international
competitiveness

LO4. Explain strategy development processes inside an organization

LO5. Discuss the relationship between organizational structure and strategy
practice

LO6. Describe how strategic change is implemented in organizations

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 5 4 3 3 2 2 3 2 4 3
LO2 4 4 5 2 2 2 1 2 3 2
LO3 4 4 5 3 2 1 1 2 3 4
LO4 4 4 4 3 2 2 2 2 3 2
LO5 5 4 4 2 2 1 4 2 3 2
LO6 5 4 3 3 2 2 3 2 4 2

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
Macro-environment and Industry Analysis L01,L0O2
Resources and Capabilities Analysis LO1, L0O3, LO5
Corporate and International Strategy L0O2Z,LO3
Evaluating Strategies L04, LO5
Strategy Development Process L04, LO5
Leadership and Strategic Change LO6
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DERS BILGILERI
Kodu BA 401
ismi Stratejik Yonetim
Haftalik Saati 3(3+0)
Kredi 3
AKTS 5
Seviye/Yil Lisans
Donem Guiz
Dersin Dili ingilizce
Tip Zorunlu
On Sart -
icerik Stratejik yonetim dersi, organizasyonun uzun vadede yonetimi, faaliyetleri ve

performansi ile ilgilenmektedir. Bu ders organizasyon stratejilerinin nasil
olusturulmasi ve uygulanmasi gerektigine odaklanir.
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Code BA 403
Name Business Ethics and Corporate Social Responsibility
Hour per week 3+0 (Theory + Practice)
Credit 3
ECTS 5
Level/Year Undergraduate/4
Semester Fall
Type Compulsory
Prerequisites -
Description This course is designed to give a clear understanding of the nature of ethics and
social responsibility in the context of business.
Objectives (1) Introduce ethical issues in relation to business and corporations.

(2) Provide philosophy and methodology of ethics from business context.
(3) Provide knowledge of corporate social responsibility in the context of
decision making for the businesses.
(4) Provide the students with the necessary background on ethical decision
making

Learning By the end of this course, students will be able to

Outcomes

LO1: Demonstrate an understanding of the key dimensions of ethics in
corporations.

LO2: Explain how to recognize emerging ethical issues and respond
appropriately.

LO3: Describe how to relate theoretical consideration to applied context.

LO4: Explain how to identify, analyze and critically discuss issues of ethics and
social responsibility in the context of decision making for the businesses.

LO5: Conduct a stakeholder analysis and understand the basis of stakeholder
interests and power

COURSE RECORD

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10
LO1 3 2 4 1 4 5 5 5 5 2
LO2 3 2 4 1 4 5 5 5 5 2
LO3 3 2 4 1 4 5 5 5 5 2
LO4 3 2 4 1 4 5 5 5 5 2
LO5 3 2 4 1 4 5 5 5 5 2

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
The Corporation and Its Stakeholders LO1
Managing Public Issues and Stakeholder Relationships L0O2, LO5
Ethics and Ethical Reasoning LO2, LO4
Corporate Social Responsibility and Citizenship LO1,L02,L0O3
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DERS BILGILERI
Kodu BA 403
ismi isletme Etigi ve Kurumsal Sorumluluk
Haftalik Saati 3 (3+0)
Kredi 3
AKTS 5
Seviye / Yil Lisans/4
Dénem Gliz
Dersin Dili ingilizce
Tip Zorunlu
On Sart -
icerik Bu ders, is baglaminda etik ve sosyal sorumlulugun dogas1 hakkinda net bir

anlayis kazandirmak icin tasarlanmistir.
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Code BA 407

Name Financial Derivatives

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate 3-4

Semester Spring

Type Elective

Prerequisites BA 207

Description The course covers the following topics: futures and forward contracts, options,
swaps, pricing the financial derivatives and Greeks (risk management). This
course starts with the review of portfolio optimization theory and CAPM
(Capital Asset Pricing Model). By the end of this course students are expected
to have a good knowledge of how financial contracts work, where to use them,
and how they are priced. Individuals who are capable of analyzing financial
derivatives are in great demand as an analyst in stock exchange markets,
commodity markets and financial intermediaries throughout the world.

Objectives Provide fundamental knowledge for derivatives market.
Introduce financial risk hedge tools.

Learning By the end of the course, the student will be able to

Outcomes LO1. Interpret how the financial derivatives work

LOZ2. Differentiate the mechanics of derivative assets
LO3. Discuss which hedge strategy is better
LO4. Explain how the risk can be assessed

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 P03 P04 PO5 P06 PO7 P08 P09 P010
LO1 5 5 3 4 2 4 2 4 4 5
LO2 5 5 3 4 2 4 2 4 4 5
LO3 5 5 3 4 2 5 2 4 4 5
LO4 5 5 3 4 2 5 2 4 4 5
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
Introduction to Derivatives Markets LO1,L02,L0O3, LO4
Forward and Futures Pricing LO1
Hedging With Futures LO1
Interest Rates and Duration LO1, LO2
SWAPS LO1, LO2
Options Markets LOZ2
Binominal Model LO2,L0O3
Black-Scholes-Merton Model LO2,L03, LO4
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DERS BILGILERI
Kodu BA 407
ismi Finansal Tiirevler
Haftalik Saati 3(3+0)
Kredi 3
AKTS 5
Seviye/Yil Lisans / 3-4
Donem Bahar
Dersin Dili ingilizce
Tip Secmeli
On Sart BA 207
icerik Bu ders (i) vadeli islem ve forward sézlesmelerini, (ii) opsiyonlary, (iii) swaplari,

(iv) finansal tiirevleri ve (v) Greek (risk yonetimini) fiyatlandirmay: kapsar. Bu
dersin sonunda Ogrencilerin finansal sdzlesmelerin nasil isledigine, nerede
kullanilacagina ve nasil fiyatlandirildigina dair iyi bir bilgi sahibi olmasi beklenir
Finansal tilirevleri analiz edebilen bireyler, borsa piyasalarinda, emtia
piyasalarinda ve diinya ¢apinda finansal aracilarda analist olarak biiyiik talep
gormektedir.
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Code BA 409

Name Tax Law and Turkish Tax System

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate / 4

Semester Fall

Type Elective

Prerequisites

Description This course focuses on the conception and the scope of tax law and rules

applied in Turkey. This course covers the fundamental of the sources of tax law;
the application of tax law; taxation process; tax offenses and penalties; tax trial
law themes. This course aims at explaining the general structure of Turkish Tax
System by giving information about income, expenditure and wealth taxes and
to gain skills at analyzing of tax problems in practice.

Objectives Establish a base regarding the general structure of Turkish tax system.
Introduce students tax law and rules applied in Turkey.
Help students gain skills at analyzing of tax problems in practice.

Learning By the end of the course, the student will be able to

Outcomes LO1. Recognize tax law and rules applied in Turkey.
LO2. Explain application process of tax law applied in Turkey.

LO3. Compare application processes of different taxes such as income,
expenditure, and wealth.

LO4. Interpret tax law-related problems faced in practice.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 2 1 3 0 4 2 5 2 4 1
LO2 3 1 3 0 3 2 5 2 4 1
LO3 2 1 3 0 4 2 5 2 4 1
LO4 4 3 3 0 5 2 5 2 4 1

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
Basic Concepts and Principles of Tax Law LO1
Application Process of Tax Law L0O2,LO3
Tax Offenses and Penalties LO1,L02,L0O3, LO4
Income, Expenditure, and Wealth Tax LO1,LO3
Tax Problems in Practice LO2, LO4
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Kodu BA 409
ismi Vergi Hukuku ve Tiirk Vergi Sistemi
Haftalik Saati 3(3+0)
Kredi 3
AKTS 5
Seviye/Yil Lisans / 4
Donem Guiz
Dersin Dili ingilizce
Tip Secmeli
On Sart
icerik Bu ders vergi hukuku ve Tiirkiye’de uygulanan kurallarin kapsami ve kavramini

aciklar. Vergi hukukunun kaynaklari, vergi hukukunun uygulanmasi,
vergilendirme siireci, vergi suc¢ ve cezalar1 ve vergi davasi hukuku temalari ele
alinacaktir. Dersin amaci; gelir, harcama ve varlik vergileri hakkinda bilgi vererek
Tiurk Vergi Sisteminin genel yapisini agiklamak ve uygulamadaki vergi
sorunlarinin analizinde beceri kazanmaktir.
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Code BA 411
Name Business Model Planning III
Hour per week 1(0+1)
Credit 1
ECTS 3
Level/Year Undergraduate / 4
Semester Fall
Type Compulsory
Prerequisites BA 313
Description This course intends to teach the students to develop their business ideas that they

initiated in Business Model Planning I and analyzed it in Business Model Planning
II. The course covers the following topics: Internal & External Operations and
Logistics, Inventory Issues, Resource Planning, Demand, Financial Plans,
Profitability, Laws and Regulations etc. This course will include variety of
teaching and learning styles including lecturing, field research, student
presentations and intense feedback.

Objectives Increasing the knowledge of new technological approaches in distribution
networks.
Identifying knowledge of new technological approaches in manufacturing.
Providing knowledge of Laws and Regulations.

Learning By the end of the course, the student will be able to

Outcomes LO1. Discuss new trends in supply chain
LOZ2. Apply new technological approaches in distribution networks.
LO3. Recognize new technological approaches in manufacturing.
L04. Explain laws and regulations.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 4 4 5 5 5 5 2 2 2 3
LO2 4 4 5 5 5 5 2 2 2 3
LO3 4 4 5 5 5 5 2 2 2 3
LO4 4 4 5 5 5 5 2 2 2 3

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
Summary of Topics and Objectives of Business Model Planning III L01,L02, L03, LO4
Internal Operations, Inventory & Production LO1,L02,L0O3, LO4
Internal & External Logistics and Understanding Distribution Networks LO1,L02,L0O3, LO4
Demand and profit analysis and forecasting LO1,L02,L0O3, LO4
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DERS BILGILERI
Kodu BA 411
Ismi is Modeli Planlamasi I1I
Haftalik Saati 1(0+1)
Kredi 1
AKTS 3
Seviye/Yil Lisans / 4
Donem Guiz
Dersin Dili ingilizce
Tip Zorunlu
On Sart BA 313
icerik is Modelleri Planlamasi 111, grencilerin is Modeli Planlamasi I'de baslattiklart is

fikirlerini gelistirdikleri ve Isletme Modeli Planlama II'de analiz ettikleri is
fikirlerinin uygulama dersidir. Ders kapsaminda i¢ ve dis islemler ve lojistik, stok
konulari, kaynak planlamasi, talep, mali planlar, karlilik, kanun ve yonetmelikler
vb. incelenecektir. Bu ders alan arastirmasi, 6grenci sunumlar1 ve yogun
geribildirim gibi cesitli 6gretim ve 6grenme stillerinden olusmaktadir.
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Code BA 412

Name Human Resource Management

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate / 3-4

Semester Spring

Type Elective

Prerequisites -

Description The course develops a critical understanding of the role and functions of the
various human resource activities in an organization, providing students with
a comprehensive review of key HRM concepts, techniques and issues. This
course also intends to teach the students job analysis and design, recruitment
and selection, evaluation, performance management, occupational health and
safety, and the strategic contribution of HRM to organizational performance
and evaluating HRM effectiveness.

Objectives Endow students with concepts, tools and techniques related to human
resources management
Improve the critical thinking and assessment skills of students in terms of
HRM processes
Working with contemporary case studies, students not only engage in
collaborative and individual work processes but use communication and
discourse characteristic of the HRM context and environment.

Learning By the end of the course, the student will be able to

Outcomes LO1. Demonstrate an understanding of the key dimensions of human

resources management
LO2. Differentiate human resource planning and forecasting techniques

LO3. Investigate and interpret the key procedures in recruitment and
selection

LO4. Describe and analyze training and development
LO5. Explain HRM processes inside an organization
LO6. Implement concepts, tools & techniques to real world HRM challenges

CONTRIBUTION TO PROGRAMME OUTCOMES*

P01 P02 P03 PO4 PO5 P06 P07 P08 P09 P0O10
LO1 5 1 1 1 5 5 3 3 5 0
LO2 5 1 1 1 5 5 3 3 5 0
LO3 5 1 1 1 5 5 3 3 5 0
L04 5 1 1 1 5 5 3 3 5 0
LO5 3 1 1 1 5 5 3 3 5 0
LO6 5 1 1 1 5 5 3 3 5 0
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
1- Introduction to Human Resource Management and HRM Strategy LO1, LO5
2- Job Analysis and the Talent Management Process L0O1,L0O2
3- Personnel Planning, Recruiting and Interviewing Candidates L0O1,L0O2
4- Employee Testing and Selection L0O1,L0O3
5- Training and Developing Employees LO1, LO4
6- Performance Management and Appraisal LO1, LO6
7- Managing Careers and Retention LO1, LO6
8- Establishing Strategic Pay Plans L01,L0O3
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DERS BILGILERI
Kodu BA 412
ismi insan Kaynaklar1 Yénetimi
Haftalik Saati 3(3+0)
Kredi 3
AKTS 5
Seviye/Yil Lisans/3-4
Donem Bahar
Dersin Dili ingilizce
Tip Secmeli
On Sart
icerik Bu ders bir kurulustaki gesitli insan kaynaklari faaliyetlerinin rolii ve islevleri

hakkinda elestirel bir anlayis gelistirerek, 6grencilere temel iKY kavramlar,
teknikleri ve sorunlarinin kapsamli bir incelemesini saglar. Bu ders ayrica
ogrencilere is analizi ve tasarimyi, ise alim ve se¢im, degerlendirme, performans
yoénetimi, is saghg1 ve giivenligi ve IKY'nin érgiitsel performansa stratejik
katkisini ve IKY etkinligini degerlendirmeyi 6gretmeyi amaglamaktadir.
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Code BA 414

Name Auditing

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/ 3,4

Semester Spring

Type Elective

Prerequisites BA 205

Description The course aims at providing an understanding of basic auditing principles,
including professional standards, basic auditing concepts, planning an audit,
internal controls, sampling tools, fraud, auditing of financial statements. By the
end of this course, thoughtful analysis of financial and non-financial data can
be done.

Objectives Understand the nature of auditing
Identify the stages of an audit from planning to conclusion
Identify some of the conditions that lead to frauds

Learning LO1: Understanding of audit theory and its application in the audit of financial

Outcomes statements

LO2: Identify the steps required to perform both internal and
independent audits and detection of fraud

LO3: Understand the legal and ethical challenges faced by auditors and what
they can do to face those challenges

L04: To strengthen analytical and problem-solving skills

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 PO4 PO5 PO6 PO7 PO8 P09 PO10
LO1 5 5 3 1 4 3 5 2 5 5
LO2 5 5 3 1 4 3 5 2 5 5
LO3 5 5 3 1 4 3 5 2 5 5
LO4 5 5 3 1 4 3 5 2 5 5
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
The Demand for Audit and Other Assurance Services LO1
Professional Ethics & Professional Ethics LO1,L02,L0O3
Audit Responsibilities and Objectives LO1,L02,L0O3
Audit Planning and Analytical Procedures LO1,L02,L0O3
Fraud Auditing LO2,L03, LO4

Audit Sampling for Tests of Controls and Substantive Tests of Transactions  L02, LO3, LO4

Completing The Audit LO2,L03, LO4
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DERS BiLGILERI
Kodu BA 414
[smi Denetim
Haftalik Saati 3(3+0)
Kredi 3
AKTS 5
Seviye/Yil Lisans / 3,4
Donem Bahar
Dersin Dili ingilizce
Tip Secmeli
On Sart BA 205
igerik Bu ders, mesleki standartlar, temel denetim kavramlari, denetim planlamas;, i¢

kontroller, drnekleme aracglari, dolandiricilik, mali tablolarin denetimi dahil
olmak tizere temel denetim ilkelerinin anlasilmasini saglamay1 amag¢lamaktadir.
Bu dersin sonunda, finansal ve finansal olmayan verilerin dikkatli bir sekilde
analizi yapilabilir.
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Code BA 415

Name Cost Accounting

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/ 3,4

Semester Fall

Type Elective

Prerequisites

Description The course aims at providing knowledge about the concepts of cost accounting,

its role in a variety of managerial decision-making process. The course also
covers the several types of costing methods.

Objectives Learn the underlying concepts of cost accounting
Learn how to categorize different types of costs
Learn how to make informed business decisions by using several cost
accounting analysis techniques

Learning By the end of the course, the student will be able to

Outcomes

LO1: Identify product or service costs and categorize into Direct Labor, Direct
Material and Manufacturing overhead costs

LO2: Develop an understanding for the important characteristics of good

cost systems

LO3: Analyze the role of cost information in a variety of management decisions
such as pricing, product mix, improving productivity, product design, and
performance measurement

LO4: Review planning of profit, cost, sales, cost and profit analysis, profit
performance and measurement

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 PO8 P09 PO10

LO1 4 5 2 1 3 3 1 1 3 5
LO2 4 5 2 1 3 3 1 1 3 5
LO3 4 5 2 1 3 3 1 1 3 5
LO4 4 5 2 1 3 3 1 1 3 5
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
An Introduction to Cost Terms and Purposes LO1
Job Costing LO2,L03, LO4
Process Costing LO2,L03, LO4
Full Costing, Group Work LO2,L03, LO4
Cost-Volume-Profit Analysis LO3,L04
Cost Allocation: Joint Products and Byproducts L03,L0O4
Inventory Management, Just-in-Time, and Simplified Costing Methods L03,L0O4

79



AGU Faculty of Managerial Sciences Department of Business Administration

e

AGU

DERS BILGILERI

Kodu BA 415

ismi Maliyet Muasebesi

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans / 3,4

Donem Guiz

Dersin Dili ingilizce

Tip Secmeli

On Sart

icerik Ders, finansal raporlama kavramlari, muhasebe politikasi se¢imi, karar vermede

kullanishhigl ve analiz amagh uyarlama siireci hakkinda bilgi vermeyi
amagclamaktadir. Ders, maliyet muhasebesi kavramlari, maliyet muhasebesi
kavramlarinin cesitli yonetimsel karar verme siireglerindeki rolii hakkinda bilgi
vermeyi amaclamaktadir. Bu ders, ayrica cesitli maliyetleme yontemlerini de
kapsar.
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Code BA 420

Name Capstone Project

Hour per week 3(3+0)

Credit 3

ECTS 6

Level/Year Undergraduate / 4

Type Compulsory

Prerequisites To have successfully completed 180 ECTS and to attend 5 activities which are
held by AGU Career Office.

Description This course is designed to give students an opportunity to demonstrate combined
knowledge and development in the major. The course will evaluate students’
cognitive and intellectual progress in their major and also the overall academic
learning experience. The course will provide an opportunity for students to
integrate and applied learning from their academic career in a comprehensive
manner. This course also provides an opportunity for students to integrate and
apply knowledge from their academic studies; through the comprehensive
evaluation of core curriculum of finance and accounting, economics, marketing,
management, human resource, and all learned fields.

Objectives Encouraging students to think critically, solve challenging problems, and develop
skills such as planning, oral communication, research skills, and teamwork.
Encouraging students to connect their projects to community issues or problems,
and to integrate outside-of-school learning experiences, including activities such
as interviews and scientific observations.

Learning By the end of the course, the student will be able to

Outcomes LO1. Define a business problem clearly.

LOZ2. Observe and understand the differences and the interaction among the
sub-units of a business through defining a workable business case.

LO3. Work autonomously or in a group under supervision.

LO4. Solve or bring approaches to business problems in a systematic manner.
LO5. Initiate a business project from start to an end.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 PO7 P08 P09 PO10
LO1 5 1 1 1 5 5 3 3 5 0
LO2 5 1 1 1 5 5 3 3 5 0
LO3 3 1 1 1 5 5 3 3 5 0
LO4 5 1 1 1 5 5 3 3 5 0
LO5 5 1 1 1 5 5 3 3 5 0

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
Topics Outcomes
Deciding on the field and scope of the project with Advisor LO1, LO5
Deciding on the specific questions of the project with Advisor L01,L02,L0O3, LO5
Review of Literature and Business Cases about the project LO1, L0O2, L0O4, LO5

Project Proposal

LO1, LO3, L04, LO5

Discussion of problems and solutions with Advisor LO1,LO3

Final Report and presentation

LO1,L0O2,LO3, LO4,
LO5
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DERS BILGILERI
Kodu BA 420
ismi Bitirme Projesi
Haftalik Saati 3(3+0)
Kredi 3
AKTS 6
Seviye/Yil Lisans / 4
Dersin Dili ingilizce
Tip Zorunlu
On Sart 180 AKTS'yi basariyla tamamlamis olmak ve AGU Kariyer Ofisi tarafindan
hazirlanan en az 5 etkinligine katilmis olmak.
icerik Bitirme Projesi, 68rencilere ana dalda birlesik bilgi ve gelisimi gésterme firsati

vermek icin tasarlanmistir. Ders, 6grencilerin ana ve genel akademik 6grenme
deneyimlerindeki bilissel ve entelektiiel gelisimlerini de degerlendirebilecektir.
Ders, ogrencilere akademik 6grenimleri kapsaml bir sekilde entegre etme ve
uygulama firsati sunmaktadir. Bu ders ayni zamanda 6grencilere akademik
calismalarla elde ettikleri finans, muhasebe miifredat, ekonomi, pazarlama,
yOnetim, insan kaynaklar1 gibi bilgileri kapsaml bir sekilde entegre etme ve
uygulama firsati verecektir.
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CONTRIBUTION TO PROGRAMME OUTCOMES*

Code BA 426
Name Project Management
Hour per week 3(3+0)
Credit 3
ECTS 5
Level/Year Undergraduate/ 4
Semester Fall
Type Elective
Prerequisites
Description This course provides an integrative view of project management. Topics
include project selection, project initiation, project execution, project control,
organizational concerns in project management, performance measurement
and evaluation, and project auditing
Objectives Endow students with concepts, tools and techniques related to project
management
Improve the critical thinking and assessment skills of students in project
management topics
Enable students to apply project management concepts to real life scenarios
Learning By the end of this course, students will be able to
Outcomes
L01: Demonstrate the key dimensions of Project management in the overall
business strategy of the firm
LO2: Distinguish between different project selection models
LO3: Identify current trends related to project management.
L04: Apply concepts, tools & techniques to real world strategy challenges
PO1 P02 P03 P04 PO5 P06 P07 P08 P09 P0O10
LO1 5 5 5 5 0 0 0 5 5 5
LO2 5 5 3 2 0 0 5 5 5 5
LO3 5 5 3 5 0 0 5 5 3 5
LO4 5 5 3 2 0 0 2 5 5 5
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topic Outcomes
Projects in Contemporary Organizations LO1
Strategic Management and Project Selection LO1, LO2,L0O3
Strategic Management and Project Selection LO1,L02, LO3
The Project Manager LO1,L0Z, LO3
Managing Conflict and the Art of Negotiation LO1,L02, LO3
The Project in the Organizational Structure LO1, L02,L0O3
FALL BREAK
Activity Planning: Traditional and Agile LO3, LO4, LO5
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Budgeting and Risk Management LO3, LO4, LO5

Scheduling LO3, LO4, LO5

Resource Allocation LO3, LO4, LO5

Monitoring and Information Systems LO3, LO4, LO5

Project Control LO3, LO4, LO5

Project Auditing LO3, LO4, LO5

Project Closing and Benefits Realization LO3, LO4, LO5

FINAL EXAM

DERS BILGILERI

Kodu BA 426

ismi Proje Yonetimi

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans / 4

Donem Guiz

Dersin Dili ingilizce

Tip Secmeli

On Sart

icerik Bu ders proje entegrasyonu, proje kapsam yonetimi, proje zamani ve maliyet
yonetimi, kalite yonetimi, insan kaynaklar1 degerlendirmeleri, iletisim, risk
yonetimi ve tedarik yonetimini iceren proje yonetiminin temel bilesenlerini
kapsamaktadir.

COURSE RECORD

Code BA 428
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Name

Financial Statement Analysis

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/ 3,4

Semester Spring

Type Elective

Prerequisites BA 205

Description The course aims at providing knowledge about the concepts of financial
reporting, accounting policy choice, its usefulness for decision making, and the
process of adjustment for analysis purposes. Diferent types of tools needed to
analyze the financial statements of firms will be covered as well.

Objectives Learn the underlying concepts of financial statement reporting
Learn how to conduct financial statement analysis techniques
Learn how to make informed business decisions by using several financial
statement analysis techniques

Learning By the end of the course, the student will be able to

Outcomes

LO1: Understand the underlying concepts of financial statement reporting and
accounting policy choice

LO2: Read financial statements and identify and find relevant information

for analysis

LO3: Understand and interpret types of financial statements

LO4: Conduct financial analysis in a systematic way by using range of financial
analysis techniques

LO5: Compare financial data

LO6: Make informed business decisions

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 P07 P08 P09 PO10
LO1 5 4 3 1 4 4 1 1 3 3
LO2 5 4 3 1 4 4 1 1 3 3
LO3 5 4 3 1 4 4 1 1 3 3
LO4 5 5 3 1 5 4 1 1 3 3
LO5 4 4 2 1 4 4 1 1 3 3
LO6 4 5 2 1 4 4 1 1 3 3
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
Introduction to Managerial Accounting LO1
Relevant Costs and Benefits of Decision Making LO1, L0O2, LO4
Cost-Volume-Profit Analysis LO2,L03, LO4
Full Costing, Group Work LO2,L0O3
Costing and Cost Management in a Competitive Environment L02,L0O3
Budgeting LO1, LO5
Accounting for Control LO1, LO6
Making Capital Investment Decisions L03,L0O4 LO5
Managing Risk LO6
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DERS BILGILERI

Kodu BA 428

ismi Finansal Tablolar Analizi

Haftalik Saati 3 (3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans / 3,4

Donem Bahar

Dersin Dili ingilizce

Tip Secmeli

On Sart BA 205

icerik Ders, finansal raporlama kavramlari, muhasebe politikasi se¢imi, karar vermede

kullanishhigl ve analiz amaghh wuyarlama siireci hakkinda bilgi vermeyi
amaglamaktadir. Firmalarin finansal tablolarini analiz etmek i¢in ihtiya¢ duyulan
farkl tiirlerdeki teknikler de ele alinacaktir.
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Code BA 429

Name Technology Management

Hour per week 3+0 (Theory + Practice)

Credit 3

ECTS 5

Level/Year Undergraduate/4

Semester Fall

Type Elective

Prerequisites -

Description The focus of the course is on the key concepts, models, and methods that enable
manager to effectively manage the development and utilization of technologies.
The goal is to raise awareness of the scope and complexity of issues related to the
management of technology and technological innovation. The course will be
expanded to include macro issues of technology management by examining how
industries and firms are transforming with new technologies, how new industries
are created and which factors influence innovation performance.

Objectives 1) Introduce concepts of technology and innovation.
(2) Provide that how innovation affects the competitive dynamics of markets.
(3) Provide that how firms can strategically manage innovation.
(4) Provide the students better interpret their technological environments and
identify meaningful trends.

Learning By the end of this course, students will be able to:

Outcomes

LO1: Assess the range, scope, and complexity of the phenomena, issues, and
problems related to technology management.

LO2: Discuss various problems where particular managerial decisions need to
be taken such as technology acquisition and transfer.

LO3: Describe the primary tasks and decisions that are required to turn a
technological innovation into a sound business opportunity.

LO4: Explain how to use a range of tools used in technology creation, search,
assessment, selection, implementation, utilization, and strategy.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10
LO1 5 5 5 5 2 4 2 3 3 3
LO2 5 5 5 5 2 4 2 3 3 3
LO3 5 5 5 5 2 4 2 3 3 3
LO4 5 5 5 5 2 4 2 3 3 3
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
Introduction to the concepts of technology and innovation LO1
