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Code BA 461

Name SME Marketing

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate

Semester Fall

Type Elective

Prerequisites -

Description This course aims to offer a deeper understanding of SME marketing. It is aimed

to understand the relationship between entrepreneurship and marketing for
Small and Medium-Sized Enterprises. This course strongly supports the
knowledge of future entrepreneurs by offering them vital perspectives,
conceptualizations and practices with real-life examples. The course covers the
following contents; entrepreneurial marketing, marketing and management of
SMEs, constraints and competencies of SMEs, the model of the decision-making
process for SMEs, corporate branding in SME context.

Objectives Introduce SME marketing concept
Provide definitions of the entrepreneurial marketing, CEO branding,
corporate branding, digital and relationship marketing
Provide knowledge of the characteristics and constraints of SMEs. Provide the
student with the necessary background the decision-making process of SMEs.

Learning By the end of the course, the student will be able to

Outcomes

LO1: Demonstrate knowledge about SME marketing.

LO2: Explain definitions of the entrepreneurial marketing, CEO branding,
corporate branding, digital and relationship marketing.

LO3: Demonstrate knowledge about the characteristics and constraints of
SMEs. LO4: Demonstrate knowledge about the decision-making process of
SMEs.

LO5: Be able to implement course material to real-life examples.

LO6: Analyze and evaluate the academic papers related to course material.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 PO6 P07 P08 P09 PO10
LO1 5 5 5 4 4 3 2 2 2 2
LO2 5 5 4 4 5 3 2 2 1 2
LO3 5 2 5 5 2 3 2 2 2 2
LO4 5 4 4 4 5 3 2 2 1 2
LO5 4 4 2 2 5 3 5 2 1 2
LO6 4 4 4 4 4 5 2 2 1 2

* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High

COURSE CONTENT DETAILS
W Topic Outcomes
1 Marketing, entrepreneurship and SMEs LO1,L02,L03, LO4, LO5, LO6
2 Entrepreneurial Marketing LO1,L0O2, LO5, LO6
3 CEO Branding LO1, LO2, LO5, LO6
4 Management in SMEs LO3, LO4, LO5, LO6
5 Marketing in the context of SMEs LO3, LO4, LO5, LO6
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6 Midterm exam
7 LFW LO3, L04, LO5, LO6
Marketing Constrains of SMEs
8 Decision Making for SMEs LO4, LO5, LO6
9 Marketing and Management Competencies LO2,L03, L0O5, LO6
10  Corporate branding in SME context LO2, LO5, LO6
11 Relationship Marketing LO2, LO5, LO6
12 Entrepreneurial Marketing Plan LO1,L02,L0O3, LO5, LO6
13 Digital Marketing for SMEs. LO1,L02,L0O3, LO5, LO6
14  Final Exam
DERS BILGILERI
Kodu BA 461
ismi KOBI Pazarlamasi
Haftalik Saati 3(3+0)
Kredi 3
AKTS 5
Seviye/Yil Lisans
Donem Gliz
Dersin Dili ingilizce
Tip Secmeli
On Sart
icerik Bu ders, KOBI pazarlamasi hakkinda daha derin bir anlayls sunmayi

amaglamaktadir Bu derste Kiiciik ve Orta Olcekli isletmeler icin girisimcilik ve
pazarlama arasindaki iliskinin anlasilmasi amaglanmaktadi¥ Bu ders,
gelecekteki girisimcilere, 6nemli perspektifleri, kavramlar1 ve uygulamalari
gercek hayattan ornekler ile sunar Dersin kapsamindaki konular; girisimci
pazarlama, KOBl’lerin pazarlanmasi ve yonetimi, KOBI'lerin engelleri ve
yeterlilikleri, KOBI'ler icin karar verme siireci modeli, KOBI'ler icin kurumsal
markalasma.
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