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Code BA 454

Name New Media

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/3-4

Semester Spring

Type Elective

Prerequisites -

Description Media tools that change their shapes with increasing communication
technologies have forced today's societies, cultures and individuals to change.
It has become more difficult to analyze the relations between culture, society,
individual and media. Within the scope of this course, new media theories will
be covered in detail, along with the historical development that makes New
Media 'new'. In addition, the concept of New Media will be discussed with
concepts of psychology, sociology, communication and business. The aim of the
course is to enable students to gain different perspectives on the concept of
New Media, one of the popular concepts of today.

Objectives Introducing new media theories and key issues.
Providing a working knowledge of the relationship between new media and
communication.
Providing a working knowledge of new media roles on culture, society and
politics.
Providing the student with the necessary background for new media theories
and theories’ background.

Learning By the end of the course, the student will be able to

Outcomes LO1. Express the basic knowledge of what new media is, and what the

different perspectives are on new media.

LOZ2. Evaluate new media theories.

LO3. Synthesize the role and scope of new media from different perspective.
LO4. Apply critical and strategic thinking to analyze the importance of new
media functions including: firms, society, culture, and individuals.

LO5. Recognize and discuss how the cultural, political, and economic
environments are changing with the emergence of new media and digital
technologies.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 P03 P04 PO5 P06 PO7 P08 P09 PO10
LO1 5 4 5 4 5 3 2 4 3 1
LO2 3 1 3 4 5 3 4 4 4 1
LO3 5 3 4 3 4 1 4 5 4 2
LO4 4 5 5 3 4 2 5 5 4 1
LO5 5 4 5 3 2 1 4 4 4 2
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topics Outcomes
History of New Media LO1, LO2
Media Technology LO1,L02,L0O3
Creative Cultural Production LO1, LO3, L04, LO5
Social Media as Participatory Culture LO2, LO4, LO5
Identity Formation, Social Media and Communication Power LO3, LO4, LO5
New Media and Public Sphere, Digital Labor LO3, LO4, LO5
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DERS BILGILERI

Kodu BA 454

ismi Yeni Medya

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans/3-4

Donem Bahar

Dersin Dili ingilizce

Tip Secmeli

On Sart -

icerik Artan iletisim teknolojileri ile sekil degistiren medya araclari giiniimiiz

toplumlariny, kiiltiirlerini ve bireyleri de degisime siirtiklemistir. Kiiltiir, toplum,
birey ve medya arasindaki iligkileri analiz etmek eskisine gore daha gii¢ bir hal
almistir. Bu ders kapsaminda Yeni Medya’yi ‘yeni’ yapan tarihsel gelisim ile
birlikte yeni medya teorileri detayl sekilde islenecektir. Ayrica Yeni Medya
kavrami psikoloji, sosyoloji, iletisim ve isletme alanlarindan kavramlarla ele
alinacaktir. Dersin amaci 6grencilere giinlimiiziin popiiler kavramlarindan Yeni
Medya kavramina dair farkli bakis acilar1 kazanmalarini saglamaktir.
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