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Code BA 329

Name Brand Value Creation & Maximization

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/3-4

Type Elective

Prerequisites -

Description This course explores how brands contribute to a firm’s long-term value and
competitive advantage. It focuses on the concept of brand equity and how
perceptions shaped in consumers' minds create lasting value. Students will
learn to assess branding strategies, understand the dimensions of brand
equity, and explore the brand value chain. The course equips students with
analytical tools to evaluate brand performance and develop strategic insights
for creating and sustaining brand value in a competitive marketplace.

Objectives Introducing key concepts and principles of branding.

Exploring the foundations and dimensions of brand equity.

Analyzing how strong brands are created, managed, and measured.
Enhancing students’ ability to interpret the strategic value of branding
decisions.

Learning By the end of this course, students will be able to:

Outcomes LO1. Explain the brand concept and its strategic importance.

LOZ2. Identify the stages of the strategic brand management process.
LO3. Outline the sources and implications of customer-based brand equity.

LO4. Evaluate the brand value chain to understand how brand equity is built
and maximized.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 P03 P04 P05 P06 P07 P08 P09 P0O10
LO1 5 3 4 4 3 3 3 2 3 4
LO2 5 3 4 4 3 2 3 2 3 4
LO3 4 4 4 5 3 2 3 2 3 4
LO4 4 4 4 5 3 3 3 2 3 4
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
CONTRIBUTION TO INSTITUTIONAL LEARNING OUTCOMES*
1LO1 1LO2 1LO3 1LO4 1LO5 1ILO6 1ILO7
LO1 5 3 2 2 2 3 3
LO2 5 3 2 2 2 3 2
LO3 4 4 3 2 2 3 3
LO4 5 4 3 3 3 3 3
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topic Outcomes
Brands and branding LO1
Customer based brand equity LO1,L02,L0O3
Brand value chain LO1, LO4
Brand Equity Measurement LO1, LO2,LO3
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Kodu BA 329

ismi Marka Deger Yaratimi ve Maksimizasyonu

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans/3-4

Dersin Dili ingilizce

Tip Secmeli

On Sart -

icerik Bu ders, markalarin bir isletmenin uzun vadeli degeri ve rekabet avantaji

lizerindeki etkisini inceler. Tiiketici zihninde olusan marka algilarinin nasil
kalic1 deger yarattigina ve marka degerinin temel bilesenlerine odaklanir.
Ogrenciler markalama stratejilerini degerlendirmeyi, marka deger zincirini
analiz etmeyi ve marka performansini 6lgmeyi 6grenir. Bu ders, rekabetci
pazarda marka degeri yaratmak ve siirdiirmek igin stratejik bakis acisi
kazandirr.




