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Code BA 203

Name Marketing Management

Hour per week 3(3+0)

Credit 3

ECTS 5

Level/Year Undergraduate/2

Type Compulsory

Prerequisites -

Description This course provides students with a practical understanding of marketing
management concepts and tools essential for effective decision-making. It
emphasizes strategic planning, market research, consumer behavior,
segmentation, targeting, and positioning. Students examine the development
and management of the marketing mix—product, price, place, and
promotion—with special attention to digital channels such as social media and
internet marketing. By applying concepts to real-world scenarios, students
explore marketing practices across consumer, B2B, and nonprofit contexts.

Objectives Understanding the role of marketing within business functions.

Identifying how to apply the marketing mix to meet organizational goals.
Recognizing key concepts in market research, strategy, and planning.
Developing strategic marketing campaigns through practical applications.
Learning By the end of the course, the student will be able to
Outcomes LO1. Explain the concept of marketing and how it integrates with other

business functions.

LO2. Apply the marketing mix components effectively to achieve business

objectives.

LO3. Analyze market data to develop marketing strategies.

LO4. Design a comprehensive marketing campaign considering strategic and

tactical elements.

CONTRIBUTION TO PROGRAMME OUTCOMES*

PO1 P02 PO3 P04 PO5 P06 P07 PO8 P09 PO10
LO1 5 2 1 1 1 2 3 2 2 3
LO2 4 2 1 1 1 2 3 3 2 3
LO3 3 5 2 1 1 1 2 2 2 3
LO4 4 3 2 2 2 2 3 4 2 4
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
CONTRIBUTION TO INSTITUTIONAL LEARNING OUTCOMES*
ILO1 1L02 1LO3 1LO4 ILO5 ILO6 1LO7
LO1 5 3 3 2 2 3 3
LO2 4 3 3 2 2 3 2
LO3 4 4 2 2 2 3 2
LO4 5 4 3 2 3 3 3
* Contribution Level: 0: None, 1: Very Low, 2: Low, 3: Medium, 4: High, 5: Very High
COURSE CONTENT DETAILS
Topic Outcomes
Introduction: Course introduction LO1,L02,L0O3
Consumer Behavior and Business Buyer Behavior LO2,L03, LO4
Marketing Metrics LO1,LO3
Analyzing the Marketing Environment LO3,L0O4
Customer Segmentation and Targeting LO3, LO4
Marketing Channels: Delivering Customer Value LO2,L03, LO4
Integrated Marketing Communication Strategy LO2,L0O3,L04
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Advertising and Public Relations

LOZ,L0O3,L04

The Global Marketplace

LOZ,L0O3,L04
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DERS BILGILERI

Kodu BA 203

ismi Pazarlama Yonetimi

Haftalik Saati 3(3+0)

Kredi 3

AKTS 5

Seviye/Yil Lisans/2

Dersin Dili ingilizce

Tip Zorunlu

On Sart -

icerik Bu ders, dgrencilere etkili karar verme siireclerinde gerekli olan pazarlama

yonetimi kavramlari ve araglari hakkinda uygulamali bir anlayis kazandirmayi
amagclamaktadir. Stratejik planlama, pazar arastirmasi, tiiketici davranisi,
pazar boliimlendirme, hedefleme ve konumlandirma gibi temel konulara
odaklanir. Ogrenciler, iiriin, fiyat, dagitim ve tutundurmadan olusan pazarlama
karmasinin gelistirilmesi ve yonetimini inceler; 6zellikle sosyal medya ve
internet pazarlamasi gibi dijital kanallar lizerinde durulur. Kavramlar: gercek
diinyadaki senaryolara uygulayarak, 6grenciler bireysel tiiketici, isletmeden
isletmeye (B2B) ve Kkir amaci gitmeyen Kkuruluslar icin pazarlama
uygulamalarini kesfederler.




